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RECOMMEND RESOURCES
Super Simple Plotting – Finding it hard to plot your fiction books? I’ve been
there too until I came up with this simple plotting process. Click here for more
info.
Super Simple Storyline – Don’t know how to grab your reader from page one
until the end? This is what I used to power through a 17 children’s box set without
losing my mind. Click here for more info.
Book Reviews Made Easy – Whether you’re a seasoned pro or a beginner,
getting book reviews are a must. Using this process, I built a list of book reviewers
even though I was an unknown author. Click here for more info.
12 Sure-fire Ways To Sell More Books – Need to sell more books? Join the
club. In this huge video series, you’ll find more ways that you can use to sell your
books. Click here for more info.
Fictional Character Building – What separates a good book from a great book
that lives on after you’ve closed the book? It’s the characters. If you want to have
your characters come alive and step off the page, you need this course. Click here
for more info.
Email Writing For Authors – If you’re selling books without both getting
your readers email address, and as important, emailing them, then your publishing
business is built on sand. This is what I use to write a daily email to my list. Click
here for more info.
Canva Cover Creations – Let’s face it, you’re an author, you’re going to try
your hand at making your own book covers. In this video course you’ll discover
the right way to create amazing romance book covers using the simplicity of the
Canva.com website. Click here for more info.
Clever Content Creation – Want to know how I go from a daily email, blog
post, social media images, video and all the way to a podcast episode? Follow
along with me in this free video course as I show you how to do it. Click here for
more info.

PART 1 – WRITING TIPS
It’s been said that everyone would like to write a book at some time in their lives.
While that’s probably true, for those that do get up the courage to go for it, it’s a weird
vocation to take on. Firstly, you write a book that you think the whole world should
know. If it’s fiction, you create a world that doesn’t even exist, and you expect someone
to join you in your imaginary world. Then you have the cheek to charge them for that
experience. And after all the dust has settled, you’ll go through the whole process again
having as little confidence in yourself as you had the first time you published.
Welcome to life as an author.
Over the next few chapters I hope to impart some words, wisdom and ways of
winning the writing battle. Some of which you’re most welcome to reject if you want to.
But for me, I wish someone had told me half of the stuff when I started. I also wish that
some of it had been repeated to me over and over again until the idea took hold. But there
you go, you live, and you learn.
While this book mightn’t have the normal layout in that I’m not going to take you
through a whole hero’s journey where you discover who I am, what I’ve done, and how I
sprinted up the best-selling charts. This isn’t it. I’d rather you took the information ahead,
played around with it, and checked to see if it works for you. If it works, that’s great. If it
doesn’t that’s also great. You’ve just marked one more thing off your list of what not to
do.
This book also didn’t begin life as a book, but as a series of articles I wrote for my
blog and site WriteCome.com. So, if you come to parts and think, ‘I’ve read this before’
that’s why. There’s also another reason you’ll also find some parts are repeated – see
previous paragraph ☺. That’s why.
So, I don’t know about you, but introductions bore me, and most of the time I cut
right by them. That’s if you’ve read this far and haven’t raced on ahead. If you have, I
hope you learn a thing or two from this book. But for you, that’s taken their time to get
down here, I hope you learn more. Because you seem to be paying attention.
The life of a writer can be a weird and wonderful life. I hope yours is as weird and
wonderful as mine still is.
Best of luck.
Barry J McDonald
www.WriteCome.com

5 Reasons Why You’ll Never Make It As An Author
The path of an author is neither a straight, or smooth one. Your readers only see the
final packaged version of your work and assume you had the best of times putting it
together. On your side of the page however that book probably looks a lot different.
The loneliness you faced as you kept your head down and ignored the outside world
who seemed to be having more fun than you. The struggles in your confidence as you
read back over your work and convinced yourself that this was both the best and the
worst you’d ever done. And then maybe the odd bottle of wine to clear your head of a
character or storyline that still lived on in your head hours after you put them to bed.
Who’d want to be a writer, right? Well if that opening paragraph hasn’t made you
want to give up before you begin, here’s five more things to keep in mind so you don’t
come undone.
1 – You’ll Be Too Attached To Your Work – Locking yourself away, being
hunched over a laptop for hours at a time means you can’t help but be attached to what
you’re creating. Then there’s the characters that you know almost as well as family
members. Like family members, anything negative said about them is going to affect you
too. You’re going to want to stand up for them, fight back, and take any criticism they
receive personally. They are your babies after all.
Because of that, you’ll need to distance yourself from your work. Any attacks made
on your book, are that, they’re at your book. It’s not personal, and even if it is, they don’t
know you, or how great your next book is going to be. No matter how bad your book is
received, if you work on your craft and put in the hours, your next work will be better.
2 – You’ll Be A One Book Wonder – In your head you see the light bulbs flashing.
The microphones pushed toward your face. The eager reporters scrambling over one
another fighting to get a question in. “What gave you the idea for your book?” “What’s it
like having it made into a movie?” “Have you been around the theme park yet?”
Oh, the joys of writing a one hit wonder. You know how many of those there are?
About as many as the unicorns running around my back garden. They might be out there,
but I’ve never seen one.
I don’t like slapping anyone’s face with the hand of reality, but you’ll never retire on
one book. If you do, you’ll have another bestseller, “How To Write A One Hit Wonder.”
If you’ve only got one book in you and you just want to see it in print, go for it. If,

however, you see your calling as being a well-known author, you better be prepared to
spend a lot of butt on seat time. Sorry, for bursting your bubble.
3 – You’ll Be Afraid Of Seeking Criticism – Like asking for a punch in the face,
you’ll avoid criticism like the plague. Who in their right mind would? But who said being
an author was a sign of sanity? Because of that, you’ll go out with cap in hand, asking
people what they thought of your book. But while that may the words coming out of your
mouth, the thoughts in your head will be completely different. Your internal dialog will
go like this… “Please, say you like it, please say you like it…. I’ll even pay you to say
you like it.”
For those that like it, you’ll get those that don’t. And you’ll also get those that think
someone should take a hammer to your fingers. That’s life. You’ll never be able to please
everyone. If the thought of asking for reviews feels like putting your neck on a chopping
block, read and memorize number 1. Then go out there and close your eyes.
4 – You’ll Try To Do It All On Your Own – If you think you can handle, the
writing, editing, book cover design, blurb writing, promotion work all on your own,
you’ll find out very soon that you can’t. There will be things that you’re good at, things
you’re not, and things you know nothing about. Because of that your writing, sanity, and
book sales will be affected.
Trying to do all of this on your own is like driving your car with the hand brake on
and two wheels missing. Like that shuddering and wobbling vehicle, you’ll make it
eventually to your destination. But by the time you get there, you’ll be exhausted and
won’t ever want to do it again. There’s a reason large publishing companies have
departments for each of those tasks. It’s also why they hire a professional to create a great
book cover, and not Sam that has two months experience with Photoshop.
If you don’t have the money, outsource the weakest parts of your system to someone
who knows what they’re doing. You mightn’t have a fully working car but adding a
wheel or two will sure make that journey a lot better.
5 – You’re Not A Business Owner – If you were a store owner with a stockroom full
of peach tins and no one in town liked peaches, you’d say that guy had to get his shop in
order. “What an idiot, right?” But every day, authors write books for audiences that don’t
exist, write the wrong type of book, or spent a fortune on book illustrations that they can
never recoup.
Your book may be the greatest thing since the earth cooled. But if no one wants to
read it, what’s the point in writing a sequel? If your book cost you $300 dollars for
illustrations, but only brought in $50, was it a good investment? If you’re happy writing
vanity projects, I’m here to say keep going. But if like that store owner you want your
book business to be a success, you’re going to want to rethink what you’re doing. If

something you’re doing isn’t building your business, it’s costing you both money and
time. Money you can get back, time you can’t.
Now If you’re still crazy enough to give it a go after reading all of that, the best of
luck to you.

What Would Simon Cowell Say About Your Publishing
Business?
Whether you like Simon Cowell or not, one thing you can appreciate about him is his
honesty. Some of his comments may be downright brutal, but sometimes the truth has to
be told. Sometimes we delude ourselves, thinking we’re doing all that we can to be
successful. But then again taking a step back and looking at it with fresh eyes can make
you see it with a different perspective. Sometimes the truth hurts, but then they also say
that the truth can also set you free.
So, what would he say about your publishing business?
Be Honest With Yourself – How are you spending your day? If you claim that
you’re a writer and yet spent most of the day on social media and not putting words on a
page, you can’t call that day a productive one. Be realistic about the way you spend your
time during the day. Is that 2 hours of TV a good use of your time, or would it not be
better spent sitting at the keyboard and working on your new book?
Writers are paid for their writing; the same way painters are paid for their painting. If
you’re not writing, you’re not making money at the end of the day. You chose to become
a writer and because of that decision you have chosen to be paid for the words that you
put down on a page. If you’re not doing that, then maybe it’s time you changed your
vocation, or just use writing as a hobby.
Have You Got What It Takes? – Like the bad auditions we see on American Idol,
are you one of those singers who thinks that they’re going to make it and yet hasn’t a note
in their head? Thing is, we the audience can see it. But in their minds, they’re already
selling out stadiums.
Don’t get me wrong this isn’t me stomping on your dream. If you really want to be a
writer go for it. But be honest with yourself and where you are at this present moment. If
you’re writing stinks, be honest and say to yourself ‘My writing stinks.’ But that doesn’t
mean you can’t improve. Maybe like those bad auditions, maybe it’s time you went back
to class and got a few singing lessons before you think you’re going to sell out those
stadiums. If you’ve never bought a book on writing, plotting, or character creation,
maybe it’s high time you did?
Build Up Your Self Belief – Becoming a writer means you’re constantly going to
question your ability. You’re going to find other writers become more successful than
you and you’re going to wonder if maybe you should just give it up. Whatever you might

think of Simon, there’s no denying the self-confidence he has in himself. And so, it has to
be with you too. It’s one thing to be full of yourself and have no talent, but it’s another to
keep putting yourself down when you do have some.
Because of that, you’re going to have to grow a thick skin for the comments, reviews,
and the lack of sales that some of your books may have. It’s going to happen to you. Be
prepared for it. Be prepared for the hard work writing alone, not getting enough support
from anyone, and having to rely on yourself to keep going. If you don’t think you’ll be
able to do this, then maybe you should give up your writing and find some easier
occupation to take up.
While Simon Cowell mightn’t have the first notion about self-publishing, his ability
to see through the facade and point out the truth is what makes him popular. There are so
many people out there not only kidding themselves but other people too. At the end of the
day it’s the results that are going to prove how good you are. If you’re not getting results
you want, then maybe it’s time to look at things with Simon’s eyes.

9 Golden Rules For Becoming A Successful Writer
What separates the good writers from the bad, the ones that make it and the ones that
give up. Below you’ll find my nine golden rules. Are they the only ones? Definitely not.
But if you follow the advice below, I honestly believe that you’ll make it and be a
success. Take them for a spin and let me know how you get on.
Let’s kick it off with rule one…
Rule 1 – Writing Success Leaves Clues – No matter the subject, whether it’s weightloss or writing, you’re going to find that success leaves clues. There are things that the
successful writers do that the unsuccessful writers don’t do, and because of that they’re
successful. If you look for the clues and copy them you’re guaranteed to have greater
success.
Rule 2 – You Get Out What You Put In – Like anything else in life, you get what
you put in. If you’re telling the world that you’re a writer and yet only writing a hundred
words every fortnight, how can you expect to be successful?
If you’re not committed to becoming a better writer, and you’re not committed to
studying your craft, you’re only kidding yourself. Be honest with yourself. Can you really
expect to be successful with the effort you’re putting into your writing?
Rule 3 – Become A Different Person – Following on from point two, the results
you’re getting is because of the person you are right now. If you’re not happy with the
results you’re getting, then you’re going to have to become a different person.
Picture what a successful writer would be doing right now if they were you and then
change who you are to become more like that person. You don’t have to change
overnight, even a little change of direction today will make a difference to the results you
achieve.
Rule 4 – Write Something You Love – You’ll never be successful in your writing
career if you’re not writing books you enjoy writing. If you’re sitting down every day and
dreading the genre you’re writing in, it’s time for a change. I don’t care how much money
you can make writing in that particular genre. If you’re not enjoying your writing, not
only is your book going to suffer for it, but your readers will sense it too.
So, if you’re not as successful in your writing as you’d like to be, close the current
project you’re working on and write a book for yourself. The love and enthusiasm you
put into your work will be clearly seen by the reader on the other side.

Rule 5 – Writing Success Takes Time – If you’re not patient, you’ll never be
successful in writing. If you think you’re going to be a successful writer in a matter of
weeks, you’re sadly mistaken. Like any skill worth learning it’s going to take time to
improve your craft. If you feel you haven’t got the patience for that, maybe it’s time you
moved on to something else.
Rule 6 – You’re In Charge Of Your Life – If you think you can write one book, get
plucked from obscurity, and become a household name overnight you’re sadly mistaken.
Like someone pinning all their hopes on winning the lottery, this one book mentality isn’t
going to work for you.
Yes, there are people out there that are successful after one book, just like there are
people who win the lottery after buying one ticket. But there are also millions of others
who never win it. One book is a lot better than no books. Ten books are a lot better than
one.
Rule 7 – Become A Goal Setter – You’d never see an archer wasting his arrows,
shooting them into empty space. Why? Because he’d never know if he was improving.
What about you? Have you got any writing goals set-up? How many words do you plan
on writing today? When do you want your new book finished by?
Not having goals means it’s easy to get distracted, to put things on the back burner,
and not know if you’re improving. Even if it’s a small goal, like seeing if you’re going to
sell ten more books this week, it’s better than having nothing at all. If you’re not setting
writing goals and trying to reach them, how do you know if you’re getting any better?
Rule 8 – Do Something Every Day Towards Your Goal – Following on from point
seven, if you’re committed to reaching your goal, you should be working on it every day.
Nothing else should matter if writing is important to you. Even if you don’t have the time
to write part of your book today, I’m sure you can set aside 5 or 10 minutes to write a
book blurb or book description. If you can’t even do that, I’d question your commitment
to becoming a better writer.
Rule 9 – A Failure's Not A Failure – Most of us look at failure as being a bad thing,
and because of that we hate failing. This usually stems back to our time at school. By
being wrong, we brought attention to yourselves and embarrassed ourselves in front of
others. But yet a failure is not a failure.
Just because your book failed doesn’t mean you’re a failure as a writer. Yes, you may
be a weak writer right now, but that’s no indication of the writer you’re going to be in six
months’ time. And maybe your book failed because it didn’t meet the standards of the
genre it was written for.

Like a scientist with a failed experiment, stand back and study the result. Because
that’s all that failure is, it’s a result of the actions you took. Take better actions next time,
and the outcome will be different. A failure right now gives no indication of the future
writer you’re going to be or books you’re going to write. But if you give up now, you’ll
never know. Remember just because you fail doesn’t mean you’re a failure.

9 Ways To Keep Your Writing Motivation Going
There’s not many people who pull on a tracksuit at ridiculous o'clock in the morning
to go for a run, especially if it’s raining cats and dogs. The same is true for writers. For
the small few that long to get back to the keyboard as soon as they’ve left it, there are
others that would rather do anything than spend their day getting a numb bum.
If you’re in the first category, you can breeze past this chapter, and I salute you. For
the rest of us, myself included, you’ve got to find ways to motivate yourself. Firstly, to
get in that seat, and more importantly to stay in it. Here’s ten thoughts and tips that I hope
will help you.
1 – Keep Moving Forward – Like pushing a broken-down car, the largest amount of
effort is needed to get it rolling those first couple of inches. Once it’s going, its easier to
keep the momentum going. However, when you stop pushing and the car slows down
again, you need to dig deep again to get it started once more. The same is also true for
writing.
Even if you’re only writing one page a day, it’s easy to keep the momentum going.
Leave a larger gap between sessions and it becomes a bigger chore. Remember, even if
you’re only writing one page per day you’re still moving yourself in the right direction.
And for those times that you want to give up, ask yourself this question, ‘Do you really
want to skip today and lose that momentum you’ve built up?’
2 – Does Your Book Excite You? – Is the book you’re writing exciting? If you don’t
feel any excitement for your writing, maybe you’re writing for the wrong genre, or the
wrong audience? If so, then maybe it’s time for a rethink. Look at it this way, if you’re
not excited for the book that you’re writing, how do you expect your reader to be excited
to read it?
If, however, you are enjoying the book that you’re writing, but you’re just going
through a hard patch, then maybe it’s time to think of a goal outside your writing that will
excite you. Could you plan an exciting date for yourself when your book is written?
Maybe a treat at the local spa? Or how about an expensive purchase that you’ll get once
you’ve completed your book? The excitement of treating yourself could help power you
through that off-peak moment.
3 – Picture Your Finished Book – If you’re anything like me, you’re most excited
about your book when you’re in the final stages of writing it. Beginning the first chapter
and knowing there’s so much work ahead of you can make you feel like giving up.

So why not use the power of visualization to build some enthusiasm? Close your eyes
for a few moments and picture your book being read by readers. Picture them thumbing
excitedly through it desperate to find out how it ends, or how you turned your life around.
Now, how would they feel if they couldn’t get that book? What if they had to wait an
extra six months while they waited for you to get your act together? This feeling of
letting down others can help you take your mind off yourself and onto the end user. Do
you really want to be selfish and do that to them?
And if you can’t bear the thought of writing that day, why not set aside a little time
for writing the book description? You may find by that by writing a captivating and
exciting description for your book it may enough to get you excited about completing it
and getting it published.
4 – Hold Yourself Back – It’s easy to go all ‘Gung-ho’ with your writing, sit down
and write three chapters in one go, and then burn yourself out for the following day. So
why not keep your motivation in check and hold yourself back? Maybe you only write
one chapter on the first day and then leave yourself excited for the next chapter for the
next day?
If you feel yourself excited and want to carry on writing, maybe you should cut it
short. Stop halfway through that exciting paragraph you’re writing, that action scene, that
beautiful dialog from your villain, and leave it for tomorrow. Knowing that exciting
paragraph it’s going to be the beginning point of your next day’s writing means you’re
going be excited for the moment when you’re back in the seat and finishing it.
5 – Sleep More – Like every part of life, if you’re not getting enough sleep it’s going
to affect your writing and your ability to think clearly. If you’re constantly rewriting the
same chapter, or paragraph over and over again, being frustrated with your writing, then
maybe it’s time you caught up on a little sleep and gave your mind and your imagination
a break. Coming back to your work with fresh eyes and a fresh mind could make all the
difference you need.
6 – Organize Your Space – It can be hard to motivate yourself when the area you’re
working in is cluttered and distracting. Try to clear out some space that’s purely yours for
writing. If you want to, you could also hang up some motivational posters, or quotations
from writers or people that inspire you. If you’re writing space isn’t a happy space, it’s
going to be hard to motivate yourself for your writing.
7 – Motivate Yourself With Music – Is there any inspirational music that you like to
listen to, movie soundtracks that motivate you, or even speeches on YouTube that get you
buzzing. Then now is the time to bring them out. If music doesn’t work for you, you
could try out some type of brain entrainment soundtrack to help focus your mind and help
you concentrate better.

8 – Set Goal And Deadlines – Sometimes all we really need to focus our minds and
motivate us is a goal or a deadline. Having something concrete to focus on can give us a
feeling of accomplishment when we achieve it. Whether that’s a fixed daily word count,
or an amount written by the end of the week, having something to measure your progress
by may be all you really need to stay motivated. You could also motivate yourself by
having to do something you hate as a penalty. The thought of losing and having to give
money to a cause you hate can also put a fire under you.
9 – Mix It Up A Little – If your motivation is low and you’re always writing in the
same place, maybe it’s time to mix it up a little. If the weather’s nice, why not take your
laptop outside and write outside? If you think you need a little company would help, (a
buzz of conversation in the background), why not take your laptop to the local coffee
shop and write there for a while?
Or how about the way you write at your desk? If you write all the time sitting down
why not try standing up and writing that way for a change? It may feel a little awkward at
first, but maybe a change of body position might be enough to free up your mind and
freshen up your writing?

8 Ways To Boost Your Writing Productivity
There’s not many of us who can hold up our hand and can say that we’re 100%
productive. We do things we shouldn’t be doing, we distract ourselves on small things
that do little to help our book sales, and like a kid in a sweet shop, the lure of social
media and its empty calories is too tempting not to stay away from.
So, what can you do to boost your productivity, to look back on your day and know
you’ve done the best you could? Here’s eight tips you can try out today.
1 - Outsource – If you want to double your productivity, then you need to double
your staff. While one plus one may equal two, having an outsourcer work on the things
that you’re weakest at, or hate doing, can more than double your productivity.
Why waste your time trying to create a book cover that is never going to be as good as
one a book designer can do for you? Why spend your day submitting your free book
giveaway to book sites when you can hire someone else to do it for you?
If you’re putting it off because of cost, consider how much time you’re wasting doing
those things, and not on what you’re good at? Wouldn’t it be better to focus that time on
your writing and making bigger strides with your career?
2 - Eliminate Temptation – If you think having your web browser open while you’re
writing or having your mobile phone beside you is going to help you, you’re mistaken. If
you want to get the most from your time writing its vital that you eliminate all
temptations and distractions from the line of sight. Even if you’re not using them, just
knowing that they’re there and wondering what you’re missing out on can take your head
out of the game.
If you find social media is your Achilles heel, maybe it’s time to buy some software
that’ll lock your screen and make it difficult for you to participate in anything until
you’ve done your writing.
If you find yourself being distracted by web searching, maybe it’s time to consider
buying an old laptop and uninstalling all software from it, except for your writing
software. You could also go as far as to uninstall the drivers that give the laptop access to
the Internet. And as for your phone, if you can’t trust yourself, keep it out of the room or
better yet, give it to someone to take it away from you.
3 - Wake Up Early – It’s a popular belief that the most productive people get up in
the early hours of the morning. Not only is this a great time to get things done, but it

limits the amount of distractions that can interfere with your writing. Getting up early
also limits the social media news feeds from friends and colleagues who aren’t wake yet,
so you’ll have no one on social media to converse with.
Getting up early and getting your work done first thing is also a wise choice when it
comes to brain power. Starting when your brain is freshest will always give you better
results than one that’s taxed and exhausted from all the work it did that day.
4 - Take Your Breaks Seriously – Don’t make the mistake that if you want to be
more productive that you should take fewer breaks. There is only so much time you can
mentally work at full capacity. So, make sure you add some breaks to your writing day.
And when you are taking those breaks, make sure it’s a complete break away from
your desk and laptop. Get up and go for a short walk. The change of scenery and the
exercise will do you good and help you recharge for the next writing session.
5 - Leave Your Work Unfinished Before Your Break –If you’re tempted to finish
that last paragraph at the end of your writing day I’m here to tell you to fight that urge.
Although your brain craves completion, having a sentence or paragraph to complete the
next day means that you’re not starting from fresh but are continuing on from the
previous day’s writing. This means that when you sit down, you know exactly what
you’re going to write next and then it’s easy to get back into the flow of things and
continue on writing.
6 - One Thing At A Time – Don’t fall for the myth of multitasking, there is no such
thing. Yes, you may be able to eat and walk at the same time, but that’s because both
those things don’t take your full concentration. If you think you can jump from web
browsing to writing and still give both your full attention, you’re mistaken. Each time
your brain jumps from one activity to another, it takes a while before it gets back to
working at full capacity at that task. So, although you think that you’re saving time doing
two things the same time, it’s actually going to take you longer to complete them than if
you did them singularly.
7 - Schedule The Fun First – Although Brian Tracy promotes the thinking of doing
your most hated task first and getting it out of the way, maybe the opposite would be
better suited to you. If you find yourself procrastinating at a certain area of your writing
because you don’t want to do it, then maybe it’s better to tackle the parts they are more
appealing to you. Once you’re up and rolling, then move on to the harder parts. A word
of warning though, just make sure that you don’t just do all the fun tasks and avoid the
difficult ones. Those difficult tasks may be what’s going to bring you the most results.
8 - Find Out Your Productive Time – Like some people are morning people and
some people are night, you’re going to find that some parts of the day are more

productive than others. If you find you do your best writing late at night, when the house
is quiet, then that might be the best time to do your writing. If on the other hand you find
it best to write first thing in the morning when your mind is freshest then go with that.
Over the next few days pay attention to your daily word count and when you felt your
best writing was done. So rather than slugging it out when you don’t feel like writing it
may be a lot better and more productive for you if you’re writing when you’re at your
best.

You Want Fries With That?
When it comes to anything you create, a few minutes with a pen and paper can
help you come up with great ideas for making more money with your books. Especially if
you think along the lines that McDonald’s does for up-selling.
You’re probably well aware of the…‘You want fries with that?’…question you get
asked at the counter.
So, when it comes to your book, what can you add to it to make more money?
Does your coloring book customer want better pencils to color it in? – Put links in
your book to that Amazon page with an affiliate link.
Is your adult coloring book customer buying your book to find calmness, or to
unwind? – Put links in your book to that section on Amazon with an affiliate link. Or
create a free e-course to build an email list.
Does your weight loss reader need a planner? - Or maybe a printable for their
refrigerator door to remind them to fill in their planner? – Or maybe some stickers that
they can stick in places with motivational quotes, reminders, or text taken from your diet
book planner?
Does your word search customer want to show off that they’re a die-hard fan? – What
about a mug, or a t-shirt? Heck, there are even cushions with a word search on them all
over at Amazon. Can anyone else say, easy affiliate money?
Does your fiction reader want a follow up, a short story, a prequel, or DVD bonus
content to go with the book they’ve read? Then maybe it’s time you put something
together.
Whatever you’re making, ask yourself the question, what are the fries I can add to this
order? The more things you can add, the more profitable your books will be. And the
happier your customers will be too.
Now, you… have a great day!

How Can A First-Time Author Build An Audience?
When it comes to writing and selling books, having an audience separates the ones
who do well from the ones that raise skinny kids. When you’ve got an audience of your
own, you’re also future proofing your business. Not only with more sales with repeat
purchases, but you take back control from Amazon or any publishing platform where you
sell your work.
But if you’re starting off, how do you build one? Here’s what I recommend.
Get Something Free Out There – As I have said many times before, free goes far. If
you want to get your work in front of people who’ve never heard of you, you’ve got to
reduce the risk by giving away your content for free. Where you give away that content is
up to you, but the more places the better.
Places you can give that content away are…
Your Blog – Every author should have a property of their own and your blog should
be your hub. Not only should you be giving away content there, but you should also be
collecting the email address of your readers.
LibraryThing and Goodreads – Offering some of your free work to these sites is a
good way to get yourself in front of these readers. Pick the group most closely related to
your work and offer free copies to them.
Amazon Kindle Store – If you’re not using the Amazon kindle store, you should be.
Post a collection of short reports, short stories, or give the first book in your series away
free. When it comes to the second, you can either have it as a paid option, or offer it for
free on your site in exchange for them joining your email list.
Draft2Digital.com – Again like the Amazon store, get your book into as many places
as possible. Set your book price up as free, and get it distributed to iTunes, Barnes and
Noble and all the other major book stores.
Smashwords.com – Although you’ll have most places already covered with
Draft2Digital, Smashwords has a few sites that D2D doesn’t have. It only takes a few
moments to put your work up there, so why not go for the biggest reach possible?
Social Media – Social media can be a distraction and time suck for writers if they let
it. Whether you’re using Twitter, Facebook, Instagram or any other, pay attention to
where you’re getting the most activity. In other words, track your links and watch where

the most downloads and activity comes from. Once you find that, drop all the other less
productive places.
-Facebook – You could of course go down the route of offering your free content to
Facebook groups that allow it but pay attention to the activity there. If you’re in a group,
that’s solely authors promoting their work to each other, you’re wasting your time. Get in
groups where readers are looking for books to read instead. If you have the budget, you
could go down the route of building a readership using Facebook ads. This can be a
costly investment in the beginning, but if you see yourself as being an author long term,
this expense will hopefully pay off in the long run as you produce more books and market
to your audience.
Are these the only way to build an audience? No. In fact I’ve only scratched the
surface. There are other things like podcasts, press releases and using your local media to
help you out. All of which I could write a book on. But for now, if you put the list above
into action and you’ll start to see your audience grow.

Having Too Much Of This Can Make You Sloppy
What is it? I’ll tell you, it’s money.
Yeah, money. Sometimes having too much of it can make you sloppy. I know what
you’re thinking, I’d love to be in that position. But honestly, it can affect what you think
and do.
Take for example, two people and Facebook ads. One has ten thousand to spend on a
campaign. The other has a hundred.
Which one do you think will pay more attention to what they’re doing, will watch
every penny, and try to wring the most they can from their budget? It’s the second one,
right? He knows he’s got to make the most from that 100 bucks. Now the first guy may
know what he’s doing, but when you’ve ten thousand to spend, the noose isn’t so tight
around your neck.
Sometimes limiting yourself to a fictitious budget/or situation can get the
creative juices going. What would I do to promote my book if I only had ten bucks to
my name? What if no one knew me, how could I get ten reviews for my book this week?
What if I could only post once to Facebook/Instagram/email list today, what would I
write about?
You know you’d put more thought into what you’d do and spend. And you’d
probably come up with something creative that no one else is doing. That’s how some of
my best courses came about. For example, my coloring book course.
What if I couldn’t draw to save my life? – What if I hadn’t got a penny to hire
someone? What if I could only do it with the things I already own? This was the answer.
PS – Give it a go, you’ll be surprised with the creative ideas you come up with and
the money you save.

Why Amazon Is Always Going To Win
Whether you like them or not, you have to give it to Amazon they know what they’re
doing. They’re also closing down a lot of stores with their marketing methods. Even in
Ireland, we’ve taken a hit because of the online buying revolution.
Now while the press and some retailers are giving out because of them, it’s a lot of
businesses own fault. Why? For these reasons….
How many follow up with customers after they’ve left the store? How many ask for
an email address - by giving entry into a free competition - and then emailing
them regularly? How many just ask for a ‘Like’ but never put any thought into it –
whereas a coupon code or discount voucher for doing so would make more people
jump at the opportunity.
All the above could be done and for virtually no cost.
‘Hey, do you know we’ve got a competition this month where we’re giving away $100
of pet food and equipment, including some stuff you’ve just bought.”
“Do you know we’ve got a Facebook page with a discount voucher on it? Why don’t
you take out your smart phone right now and Like it? Once you do, I’ll be able to knock
10% off this purchase price.”
Or an email…
“Thanks for dropping by today and purchasing at our store. We look forward to
seeing you come back. Do you know we have an Instagram page that features pictures of
all our customers pets? We’d love to see yours.”
“…Oh, and by the way, you might also be interested in these products. You can check
them out on our online store.”
Nothing earth shattering…and all could be done by any store. But for most they’d rather
toss good money away on advertising. Looking for new customers instead of following
up with the ones they have.
What about you? Are you following up with your readers, or are you looking for the
next one?

Your next best reader was your last one. If you let them get away, you’ve got no
one to blame if you’re not making sales. Same goes for your website and blog. If you’re
not building a list, you’re going to go the same route as all those Mom and Pop stores.
You can blame Amazon or anyone else for your lack of sales, or you can build a list
of customers and let them get to know you. Once they get to know, like, and trust you,
that relationship will pay off over the months and years ahead.

PART 2 - BOOK REVIEWS
The one thing you soon learn after you’ve written your book is that your first
marathon is over, but you’re not done yet. You’ve another run to do and that’s marketing
your book. Whether you’re self-publishing or traditional publishing, there’s no one that
gets ahead by locking themselves in a room and hoping for the best. You’ve got to get out
there and let the world know that you and it exists.
When it comes to marketing your book, reviews are one place that you can make a
difference in how your book is perceived publicly. A book in the Amazon kindle store
with a zero review nowadays looks not only sad but screams out that it’s self-published.
While you could argue that a zero-review rating is better than a one-star review, it only
takes one person to turn that hot property of yours in a stinker that no one will touch.
You may argue that the cream always rises to the top, but if your little one hasn’t got
a life preserver and you’re waiting for the review lifeboats to rescue it, it’s never going to
see the light of day or the heights you hoped for it.
So, read on to find out how to give your book a fair and fighting chance.

How To Find Book Reviewers
Now that you’re up and running, even if it’s your first book, you’re going to
want reviews. There’s nothing we consumers like more than a little social proof
before making a decision.
We judge everything on other people’s opinions, not that that’s the best way to live
your life, but that’s for another argument on another day. Whether it’s movies, TV
shows, or holidays, it all comes down to what other people thought of them.
And for you and your book, your publishing business is unfortunately going to live
or die on the reviews you get. You can write the best book since The Hunger Games, but
if you’ve only got a couple of one-star reviews on show, your book is going to be seen as
a mess that no one wants to touch.

5 Things To Keep In Mind About Book Reviews
But before we get to the topic of getting reviews, let’s take a closer look at book
reviews themselves. What makes them so special?
1 – Decision Making – Firstly, book reviews help customers make a better
decision when buying their next book. If you’re a fan of the Harry Potter books and a
reviewer mentions that the story line was almost as good as that series was, chances
are good that that customers will purchase that book based on that statement. The author
may make a similar claim in the book blurb, but seeing it repeated by a third party can
make it more enticing to buy.
2 – Builds Community – Book reviews, like the ones on a Facebook post or
YouTube video, can sometimes take on a life of their own as a community builds around
it. You’ll find that a reviewer’s comment gets piggybacked on by another reviewer and
before you know it you’ve a community all arguing for and against the content or writing
of the book.
3 – Describes Books Better To An Audience – Sometimes a well written review can
speak to an audience much better than the blurb the author has on their book. Reading a
well written review can take an aspect of the book that the author either didn’t mention,
or do justice to, and bring customers attention to it. They can also point out a glowing
fault in your book that you hadn’t noticed.

4 – It Gives Everyone A Voice – We’re all opinionated people, we know what we
like, and we know what we don’t. And book reviews give us a chance to vent our anger,
express our feelings, and convince others that what we say matters. There’s also a part in
all of us that likes to puff out our chest and say that we were the first to see a movie or
have an experience that others didn’t have. Book reviews appeal to that part of us and
allows us to put our flag in the ground before everyone else gets there.
5 – Book Ranking – You may have already been aware that book reviews affect your
ranking in the Amazon store. The algorithm may be unknown to us, but it does help with
book ranking. A book that ranks higher than 4 stars (anything lower than that is seen as
not recommended) will find itself achieving a better ranking.
It also comes into play when it comes to promoting your book on some book
promotion sites. Have a low ranking, or a small amount of reviews, and they may turn
you down for any paid promotions.

So What Do Book Reviewers Look For?
Now that you’ve got a better idea of what a book review is, you should also be
aware of the type of reviewer you can attract to your book. In most cases, they fall
between these two categories, subjective and objective.
Objective Reviewers – These reviewers are more interested in the building blocks
of your work. Things like, how you worked with dialog, built characters, the mechanics
of the story, and the quality of your book illustrations all come into play with them. These
people know what they like and also what they don’t like.
You’ll probably find these types of reviewers are sticklers for grammar and can spot
a missing comma a mile off. They can come across as more intimidating than the second
type of reviewer but that’s just the way they’re wired.
Subjective Reviewers – These reviewers are more interested in how your work made
them feel. They’re more inclined to tell you how they were moved by what happened to
the character, how the happy ending left them with a glow, and that they’ll be back for
more if you can make them feel that way again. You’ll also find these reviewers will go
through your book and give a blow by blow synopsis of what the character was going
through and how it made them feel.
Now that you know what to expect, you may be wondering if it’s a good idea
taking your new born creation to them for examination. I mean what if they hate it?
What if…?

Don’t worry. There are ways of protecting your little creation while it’s finding its
feet, and I’m going to show you a few. But before I do, put yourself in your readers shoes
and ask yourself this question… “Would I be happy to pay good money for what I’ve
produced?”
If you can’t answer that with an emphatic “Yes,” you’re wasting your time. If you
don’t believe in what you’ve created, you can’t expect a stranger to take the time to give
your book a good review. It’s never going to happen.
Now if you are more positive that you’ve got something they’ll like, just follow
the simple ABC’s of getting book reviews.

The ABC’s Of Getting Book Reviews

A – Ask For Reviews – As the saying from the Bible says, “Ask and you shall
receive.” Don’t ask and you can’t expect readers to take the initiative and do it for you.
So, how do you ask for a review?
BACK OF YOUR BOOK – If you’re not asking for a review at the end of your
book, you honestly need your head examined. Once your reader has completed the
book you’ve got them at their warmest point in doing so. I don’t know about you, but
once I close a book, it’s a one in a million chance I’ll ever think of opening that book
again and posting a review for it. You’ve only got a moment to get your foot in the door,
so make it count.
There are many ways to word your review page to get readers to click through and do
it. The weakest one would be a simple “Review My Book,” which isn’t very inspiring
and won’t get you the results you’re looking for.
Here are a couple of suggestions you could try out today…
“I’d love to know what you thought of the book? Click here to tell me now or
Scroll to the back of the book now to do so.”
“Did you see what other readers said about this book? Click here to see if you agree
with them.”
“I was floored with the review this book got, do you agree with it?”
“Would you tell a friend about this book? Why not tell others too by leaving a review?
I’m sure they’d appreciate it. I know I would.”
I shouldn’t have to say, but each of the above review requests should be hyper-linked
directly to your books review page. Rather than the book page itself. The less effort your
reader has to put in the better.
Test out various statements and questions on your review pages and see which
one creates the most reviews for you. For more ideas on what to use to intrigue
readers, think along the lines of those click bait articles you see at the bottom of a lot of
media sites.

You’ve probably seen some of their headiness like…. “You won’t believe what
she did next?”…. “I was shocked when she said this!” … “Would you have the courage
to say what she did?”
Pay attention to the wording and how they make you want to click each link. Then use
it to get your own readers to click through.
IMPORTANT – Test which ones work best. To track the clicks on your review
links, you can use a service like Bit.ly. Once you create an account there, you’ll be able
to see in the dashboard which of your shortened links are getting the most click thrus.
Once you see one performing better than the others, simply get rid of the weaker, less
inspiring review links, and put in your best performing one. – If you don’t track and test,
you’ll never know.
Don’t Assume All Readers Know How To Leave A Review - There are also other
challenges in asking for a book review that you mightn’t be aware of. One of those is
assuming your readers know how to leave a review. Like not asking for your review,
don’t assume your readers know how to leave one. It can be easy to think that because
you know how to leave a review that your readers do too. Don’t.
If you’ve got a website, blog or Facebook page that readers view regularly, create
an article outlining all the steps on how to leave a review, and especially how to leave
a good one. Explain to them that a short sentence of “This book is great, buy it,”
isn’t what you’re looking for.
Ask them how they felt about the book, the characters, the story-line, and put that in
their review. You can also post a link to a video like this which give details on how to
leave a book review like this one.
Contact Blog Owners/Facebook Groups In Your Niche – No matter what niche,
age range your book is geared toward, you’ll find a wealth of places to go to after a
simple Google search.
Got a book geared toward younger children? Contact popular mother and parenting
blogs/Facebook groups and ask if they’d be interested in looking at your book and
offering a review. Simply use the keyword – “Parenting” + blog, “Parenting” + website,
“Parenting” + forum, “Parenting” + Google group, “Parenting” + Facebook, for a wealth
of places to contact.
Just explain that you’re a new author getting started and you’d be grateful for
any help and reviews they can give you. Most people online are only too happy to
help and know what it’s like starting out without an audience.

Build a relationship with the owners and look for what you can give them rather than
the other way around. Offer them details of your next free book giveaways to give to
their readers. Even create a competition for their readers where the winner gets a
character in your next book named after them. The possibilities are endless and it all
starts with you reaching out for a simple book review.
Offline – Just because your book is online doesn’t mean you should only stick
to online methods for getting reviews. Why not go offline too? Most local papers,
radio stations, are always on the lookout for a story with a local edge to it. Why not give
it to them with a story of your new book and your journey into the world of
book publishing?
This way you can kill two birds with the one stone. You get a review from a published
paper/radio station, and you’ve just made a lot of people aware of you and your books
with the free publicity.
You could also send information to real world magazines too. If you’re a children’s
author there’s nothing stopping you sending information to Parenting magazines, or baby
magazines with a review request. They may ignore it, but if they get back to you who
knows where it could go? You never know what a little request for a review could do for
you and your books.

B – Build A Team
No successful author ever made it without a team working for them, and it’s going to be
the same for you. From book cover designers, editors, proof readers, there are a lot of
people most readers aren’t aware of that work on a book before it reaches their hands.
You mightn’t have the large budget of a large publishing company, but that doesn’t mean
that you shouldn’t start building your own street team.
What is a street team? If you’ve never heard the term before, a street team is a group
of dedicated and loyal fans that go out and promote you and your book. Like a group of
people that put up fly posters to promote an event, you too can and should, put together a
group of dedicated fans to promote and review your books.
Building one isn’t complicated and is something that will grow as you grow a bigger
fan base, but there are ways of building one from your first day publishing.
Here are a few ways to find these people…

Twitter/Facebook – If you get a retweet or a ‘Like’ from someone you don’t know,
build a relationship with them and ask them if they’d be interested in helping you out
with further retweets/likes, or giving a review.
Websites/Blogs/Forums – Once you’re up and working on the tips from the previous
section on getting reviews. You’ll find that you’ll build a relationship with some of these
people. Ask them if they’d be interested in helping you out with future books, by
promoting to their group, helping you get reviews, or simply let others know what you’re
doing.
Readers – These are the people you’ll have the strongest relationship with. Some will
reach out to you through email, reviews, or on social media. These people are your
greatest asset and one you should reach out to when looking for a review for your next
book. If they like your work already they’ll only be too happy to help.
When building your street team don’t make the mistake that you need many people to
help you and neglect the few you have in the search for new ones. Even a small team of
ten people can make a big difference when you’re starting off. So, don’t get caught up in
the numbers, it’s not the size that matters but how dedicated they are.
Having said that, you will find over time that some members on your team will
lose their usefulness. This is to be expected as people’s lives and priorities change,
and you aren’t on their mind as much as you used to be. Don’t be afraid of going through
your group from time and time and trimming it back.
You could also inspire more action by mixing it up and limiting the number of
free books on offer. Giving away a hundred free books to a hundred team
members mightn’t give you the same results as only giving twenty books away. Creating
a little scarcity and rotating through your group for reviews, means that not everyone is
on call to give a review on each book, and they’ll be more responsive when it’s their
turn to do it.

C – Cash – Paying For Reviews
Now before I begin, don’t even consider going down the path of paying for reviews. It’s a
no, no, and one that’ll get you into trouble quicker than you can say “Amazon police.”
In the early days of online self-publishing you could have got away with this, but that
train has long left the station. A lot of well earning self-published authors found this out
the hard way. It might seem tempting to go to a site like Fiverr.com and purchase some
reviews for your book, but Amazon is aware of this practice and is onto the game. So, in
a word, “DON’T!”

But why bring up the topic of paying for reviews if it’s not the done thing to do?
Believe it or not there are several sites you can use that promise to deliver reviews
in exchange for cash, two of those are https://www.choosybookworm.com/bookreviews/
and http://marketxposure.com/packages/ .
Each site offers packages which the sites promises that your book will be reviewed,
and when I say reviewed, I mean with an honest review. As you know, for a book
reviewer to review your book, first they’ve got to read it. And what better way to get
someone to sit down and actually open your book is to pay them for doing so.
Personally, I don’t like this method, in that you can’t guarantee the person looking
at your book is the kind of person you want reviewing it. And the cost. Going to either
of these sites and purchasing a review package can set you back between $104 to $209
for Choosyworm.com and $340 to $790 for Marketxposure.com.
I don’t know about you but offering this type of money for reviewing a book is a
nonstarter and one I recommend you avoid.
After going through the A and B section alone, you should have more than enough
people to call on when you need a review. But if you don’t, there’s another great way to
find book reviewers. If you’d like to know how I built a list of reviewers, I could call on
at any time, go back to the recommended resource section at the beginning of the book.

How To Get Book Reviews On Amazon
Sometimes writing a book is the easiest part of the process. Once the writing is done,
it’s finished, and you don’t have to go back to it. Promoting and getting book reviews is a
different matter though.
Working on both will make a big difference to how your book looks and sells. Having
a book that’s well reviewed can make a big difference in a reader’s buying choice. A
good book with zero reviews will never sell as well as one that’s got some, and that’s
something you need to work on.
So how can you do it? How can you get book reviews on Amazon?
Today I’ll give you 5 ways where you can get book reviews. Some are easy, and some
are hard, but if you want that big fat zero to change you’re going to have to hustle and put
some work in.
So here we go….
How To Get Book Reviews On Amazon – Where To Find Book Reviews

1 – Ask Your Readers – Although most authors know the importance of asking for a
review at the end of the book, most go about it with a weak and lacklustre request.
Put yourself in your readers shoes why should they take their time to leave a review?
What’s in it for them? Of course, you can’t offer money in exchange for a book review,
Amazon as you’d expect frowns on this. So, what can do you?
● Set up a page on your website with a bonus gift on it. Once your reader lands on
this page to pick up their gift, ask them to leave a review while they’re there. You
should of course link to the review box and not to the book. (The easier you can
make it the better.)
*Please note your web page should have the Facebook pixel installed on it. So even if
they don’t review the book, you can re-target them later with a Facebook ad asking for a
review. And if they don’t, they’re still useful to you as you can use this information
when building a lookalike audience for future Facebook ads.
2 – Offer Your Book For Free – Nobody likes to give away something that they’ve
worked weeks or months on, but free goes far. If you’re an unknown author with no
followers, you’re going to have to give some free content away to get in front of new

readers. And the more readers you can get in front of, the higher the number of reviews
you’ll achieve.
If you’ve signed up your book to Amazon’s KDP system (which makes it exclusive to
them for the first 90 days) make use of these free giveaway days. But be aware that
offering your book for free without doing some kind of promotion isn’t going to give you
any great results. If your book is going free, make sure that everyone knows that it’s
available for download.
● Tell your social media followers.
● Target free kindle book pages on Facebook
● Use the hash tags #freebook #freekindlebook and #free to get attention on social
media.
● Hire someone to do the promotion work for you. You can find some gigs on
Fiverr that can help. One that I found very useful in the past is the one by
BKnights here.
3 - Build An Email List – Nothing will make more of a difference to your success or
failure than building an email list of readers. The authors that do so have stable incomes
and pay less for promotions. This is due to the fact that they’ve got an audience on tap
when they need it. One way to make use of this list is getting book reviews.
Now, if you’re only new to self-publishing, you may dismiss this tip and move onto
the next one, don’t. You don’t need a huge list to make a difference to your book sales
and reviews. Even having a list of 10 readers can provide you with up to ten honest book
reviews with a simple request in an email. Think maybe it’s worth doing? Me too.
4 – Ask Other Book Reviewers – One way to get a book review is to target someone
that’s done it already. Depending on the niche you’re in, visit books in your niche and
pay attention to the reviews. In some cases, you will find reviews done by the average
reader and you’ll find reviewers who Amazon recognizes as worthy reviewers.
Once you’ve found some that you think would be a good match for your book, click
through and find their Amazon profile page, this usually has the reviewers contact details.
(In some cases, it could be an email address or a website that they own).
Once you’ve found those, simply contact the reviewer and ask if they’d be willing to
review your book. Of course, they can refuse to do so, as they’re probably inundated
with requests on a daily basis, so it’s up to you to be as convincing as you can in your
request.
At the end of the day why should this person take time out of their day to review your
book? Answer that question and you’ll stand a better chance of getting a review.

And there you have it, four ways how to get book reviews on Amazon. It can seem a
little daunting when you’re starting off, but even one good review can make a difference
to your book. Two or more of course would look a lot better. And although it may seem
like a lot of work at times, getting reviews for your book is one of the most important
things you can do.
But there is an easier way. One in which any author, even one without a following,
can not only get book reviews but build an email list of book reviewers that they can call
on when they need them. If you’d like to know how I did it, and you can too, click here
now.

PART 3 - BOOK PROMOTION
Ah, book promotion, something most authors won’t do and yet it’s as important as
writing the book in the first place.
Is it hard? Yes? It a thankless job? Yes. Should you do it? Yes.
Let’s face it, if your book was a newborn child you wouldn’t toss it in the corner, just
because you’d carried it for nine months. ‘My job is over,’ you’d say. ‘From now on
you’re going to have to take care of yourself.’
Of course, you wouldn’t.
You’d do your best to make sure it was fed well, didn’t hang out in the wrong
neighbourhood, and you’d make sure not to leave it until it was mature enough to take
care of itself. At that point you’d be free to have another one, or it the whole process was
a nightmare, vow never to sit down at a keyboard ever again.
In the next section I hope to make that transition to the teenage years a smoother one.
Again, if you find some points coming up again and again, there’s a reason for that.
They’re important.
Now read on for some knowledge bombs. :)

How Much Would You Pay For A Reader?
Go on, pull a figure out of that noggin of yours.
Is it 10 cents? $1? $2? $10? More?
How much you’re willing to pay says a lot about you. I don’t mean personally,
but where your head and business are at. You probably shook your head at the $10
option, but how low would you go?
It’s always amazes me that writers, and book creators will work harder on getting
a new reader, than keeping an old one.
I said it before, and I’ll say it again, your next customer was your last one. If they
bought something off of you, it means that there must have been some trust there before
they clicked the buy button.
Now here’s a crazy thought, what if you gave your last reader their money back?
Huh?
Stay with me here for a moment.
What if on the last page of your coloring book, fiction book, a nonfiction book you
put a link in big bold writing saying, ‘Click here to get your purchase price back?’
If you’re only handling out a 99cent kick back, that’s a small price to give away to get
that reader’s name and email address. And that’s a paying customer, not a freebie seeker!
- You won’t get a reader with a Facebook ad for that price.
‘But I’ll be out of pocket!’ you say.
Then you my friend, have to get a funnel of books together, so you can sell to that
customer again and again, so you can make back that 0.99 cent and more.
‘But I sell my books for $6. 99.. I’ll be on the street in a fortnight!’ you say.
Then give them a coupon to the value of $6.99 that they can redeem at ‘YOUR’
online store.

This way…
1 – Your reader’s buying off you, not Amazon, so you’re faced with zero competition.
2 – They picture your next book as being a $6.99 in value, rather than a freebie you
tossed to them to get their email address.
Have an-ha moment?
How many authors are willing to give their customers their money back, either in cash
or vouchers? - If you said one you’d be generous.
Think maybe, out of all the other authors and publishers, you’d suddenly stand out
like a sore thumb?
Me too, and you’re building a list of buying customers. And if you’re posting out
books, you also get their home address.
Once you’ve got those, you’ve just reduced your competition to zero. Because who
are you competing with at the mailbox? Nobody!
Will you do it? We’ll wait and see.

3 Ways To Sell More Books With The Back Matter Of Your
Book
Your readers just come to the end of your book, but because you don’t have anything
in place, there’s only one thing they can do, leave. Wouldn’t it be better to have
something there? Yes, it would, and because of that and that I’m a good guy, I’m going to
give you three ideas you can us to sell more books and keep readers in your book funnel.
1 – Give A Free Sample Of Next Book – The worst thing you can ever let a reader
do is closed their book or switch off their e-reader. Once your readers finished their book,
your next action is to keep them in your sales funnel. You can do this easily by offering
the first chapter of your next book for free. Once they’ve read the first chapter (or two)
you’ve got a hold on them to keep reading.
A good way to improve your chances of making a sale, or get them to click through to
that book, is to end your piece on a cliff-hanger. Once you’ve left them in suspense and
wondering what’s happening next, you can let them come to you rather than forcing your
next book on them.
If you haven’t got the next book ready yet, you can still offer the first chapter free, but
have a link to your announcement list. Once the book’s ready they’ll be one of the first to
know when the books out.
2 – Give Away Entry Into A Competition – If your reader is an avid one, it won’t
take much to tempt them to join your competition, especially if your prize is reader
related. Prizes you could offer are, box sets of your books, Amazon book vouchers, or
anything in-between.
Although running a competition like this may be a little time consuming, with readers
finding out and entering your competition weeks or months from now. You can make it
easier by setting up a dedicated website or Facebook page and direct your reader to
it. Once they get there, you can have all the terms and conditions of the competition
there.
For a Facebook post you could set up a weekly/monthly giveaway where anyone that
likes and shares your competition post, gets free entry into a pool for that week or
month’s prize. Then you simply have to keep returning to that post and picking the most
recent entries and pick one from them.

On your website/blog, again you could use a share feature, email opt in, or link to a
giveaway website like RaffleCopter.com, and let them deal with the heavy lifting for you.
I also highly recommend that you install the Facebook tracking pixel on your site/blog
page. This way if you want to re-target these people or create an identical audience for a
paid Facebook ads campaign, you’ve got yourself covered and know your audience.
3 – Get Likes For Your Facebook Page – While not the best way of building an
audience, or making immediate book sales, any action you can get your reader to make
the better. One way you could entice a reader to click though is by offering ‘DVD extras
of the book they’ve just read. This could be…
● Photographs or illustrations, that you’ve either had created for the book, or
pictures that have inspired you when creating your characters and story line.
● A short story you’ve written about the characters and offer it as a download at
your Facebook page.
● Or videos by you, either face-to-camera, or over the shoulder, as you talk about
the book, how it came together and why you wrote it the way you did.
Once they’re over there, ask if they’d give your page a ‘Like’ while they’re
there. Again, with the help of Facebook’s pixel, you can set up Facebook ads for people
that act on your page, so you can target these readers in the future with your next books.
And there you have it, 3 thing you can do today to build a list, sell more books, and
create an audience for your Facebook ads. And these aren’t the only ways you can use.
With a little imagination of your part, I’m sure you can come up with even more ideas.

4 Ways To Get More Eyeballs On You And Your Books
As you probably know, 50% of an author’s work is writing the book, the other 50% is
marketing it. If you’re self-publishing and haven’t got a traditional publishing contract to
help you with your marketing, then it’s up to you to come up with inventive ways to not
only get in front of new readers eyes but also be remembered by past readers.
So, here’s four ways to get more eyeballs on you and your books…
Twitter Account – Why not set up a Twitter account in your character’s name and
post content there on a regular basis? Because they probably think act and speak
differently than that you do, it’s a great way of looking at the world through your
character’s eyes.
For example, if Lee Child set up a Twitter account based on his character Jack
Reacher, you can be guaranteed he would find hundreds and thousands of people flocking
to it to get their daily dose of Jack Reacherisms.
Instagram Account – If you haven’t got the time to post regularly to a Twitter
account why not set up an Instagram account instead and post images based on what your
character would post? Not only could you use images that you’ve been using to write the
book, but you could also go back into some of the character’s back story.
Again, looking at it from a Lee Child point of view what would Jack Reacher post to
his Instagram account? You’d probably find a lot of military type photographs, maybe
even snapshots that he’s taken as he’s hitching along the side of the road. You’d probably
also find a lot of images of dinners and coffee shops where he hangs out when he’s
between books.
Blog – Rather than the blog being a personal blog of your thoughts and ideas, why not
base it on your character instead? Again, like the Twitter and Instagram ideas earlier, why
not set up a blog for your character and have your character write to it on a regular basis?
Like the two previous examples, this could be how your character looks at the world. So,
it could be a mash-up of the Twitter and Instagram ideas, so that you post short blog posts
and entries to it. Again, taking the Jack Reacher idea, you could write a daily blog post
from the roadside.
What’s he been up to? What’s happening to him that day, and possibly posts where he
reminisces about his past history, giving you the ability to write blog posts that fill out
some back story of the character.

Lee Child has also been very successful with his Jack Reacher short story collection.
Why not test some of your short story ideas on your blog and see how well they’re
accepted by readers? Once you’ve built up a bit of traction with these, there’s nothing
stopping you re-purposing them, packaging them together, and offering them free to
readers to get them to subscribe to your email list.
Quotes – One easy way to re-purpose the content of your book is to take portions of it
and put it on background images and make memes from them. One popular form of
memes is quotes. So, are there any words of wisdom, sayings, catch-phrases, or
motivational pieces that you could strip out from your book and make a meme from?
Or what about those pieces you’ve already written, but that aren’t part of the finished
book? Could you take those redundant paragraphs and make some use from them?
Once you’ve created them, there’s nothing stopping you posting them to all the social
media sites like Facebook, Twitter, Instagram or anywhere else that will accept images.
Not only is it a great way to keep your character fresh in your reader’s mind, but it’s also
a low cost and easy way to get yourself in front of new readers that you possibly might
never have in any other way.
I’m sure you can see that with a little imagination and a little work, it’s easy to keep
your character and book alive and well between books. Because with many books being
released on a daily basis, it’s easy for readers to forget both you and your books.
But by posting regular and constant content, like what I’ve shown you earlier, you can
keep that character alive long after the book has been closed and the next one has been
written.

Are You Really Selling The Most Books You Can?
Many authors make the mistake of thinking that they have the perfect book
description, the perfect book cover, and probably the best worded request for readers to
leave a review/or join a mailing list.
But is that true?
Maybe that title isn’t the best title for that book?
Maybe that book cover isn’t the best cover for that book?
Maybe that book description isn’t as good as it could be?
You’ll never know if you never test and track those things.
So, how can you test them?
1 – Ask Your Audience – If you have an email list, this is one of the best times to
email them. You can either ask for suggestions on book covers, book descriptions, and
what made them leave a review, or just ask them why they bought your book? It could be
that your book cover let you down, but maybe your book description won them over? Or
possibly it could be neither of those things. Maybe they had previously read another of
your books and that’s why they bought this book as well.
Don’t assume that just because you have an email list of readers that they’ve no other
use than just selling books to them. Use them for what they are, a ‘targeted audience.’
Once you know what you’re doing right, and more importantly what you’re doing wrong,
this can help you greatly with selling more of your books in the future.
Of course, you could use other sources of your audience to ask these questions, like a
Facebook page, Twitter feed, or a Pinterest page and the like. But for me, I believe that
anyone who is on your email list has a stronger affection for you and your books than
someone who is just randomly visiting your Facebook page, or checking out your Twitter
feed. But if you don’t have an email list yet, then those be my second choice for asking
your audience.
2 – Use Tracking Software – Whether that’s using a website like bit.ly, or buying
your own tracking software, if you’re not tracking things you’ll never know where you’re
performing well and where you’re letting yourself down.
Is that call to action for a book review as strong as it could be?

Do people actually like that free book you’re giving away in exchange for an email
address?
You’ll never know unless you’re tracking these click throughs.
Although it’s hard to measure what goes on a device like a Kindle reader, having
hyper-links, and tracking those hyper-links, gives you a chance to measure the activity on
them.
Maybe you’re getting a high click through rate for people looking to download your
free book, but your opt-in page is send them running.
Is it because the page doesn’t look professional?
Is the free book affecting your opt ins?
You’ll never know that unless you’re tracking, both the links in the books, and the
web stats as well.
Who knows, a change of headline on your opt-in page, a photograph of you, or
making your opt in page cleaner with less distractions on it, could make a big difference
to how many opt ins you might get.
In essence, if you’re not testing and tracking everything that affects your sales,
reviews, and opt ins, you’ll never know how well you could be doing.
One word of caution though, don’t get so carried away with it that you’re constantly
tinkering and testing and not doing the thing that you should be doing most of all, which
is writing your next book. That should always come first.

Sell More Books By Collaborating With Other Authors
Unfortunately, there are a lot of new authors who come to the publishing world with a
small thinking mindset. It’s me against them. I need to stop them making sales, so I can
make them instead. But, why?
Take J. K. Rowling for a moment. It’s been said that because of her Harry Potter
books, the teen reading market exploded. Kids who hadn’t read before picked up a book
and began reading. And yet there are authors that resent her success and opportunity
that’s been given to them.
Now when I say collaborate, I don’t mean that you both sit down and write a book
together. What I’m referring to is finding partners that you can call on when it comes to
promotion. We’re all in the same position of wanting to sell more books. I help you out,
you help me out and we all grow a bigger audience at the same time.
So, what can you do work to get some sort of collaboration going? I’ve listed 6 ways
to get the ball rolling, but before we get to them, it’s worth keeping the following in
mind. Not everyone you approach will have the same idea of what an author
collaboration will look like, so it’s worth making out some type of guidelines beforehand.
Things you should look at are…
● How much work do you expect from each other?
● What happens if either one of you doesn’t carry their weight?
● If financial costs are being shared, how are they being recorded, and who’s liable
for the final bill?
These topics might seem a little heavy to get into, especially on a “first date,” but it
helps to keep the air clear and both parties know where they stand. There’s no point
complaining two months down the road when it seems like you’re the one doing all the
work and they’re getting the benefits of it.
Now that we’ve got that out of the way, let’s look at those six ways of finding authors
to collaborate with…
1 – Reach Out To Competitors - Look at the listing of books that are “competing”
with you. – Why not reach out and see if you can work together? You won’t know unless
you ask and if they’re in the same niche as you, you shouldn’t have much problems
working together.

2 – Start A Facebook/Pinterest Page - Why not start a Facebook page where you
can both post important and helpful advice to both audiences of yours? Or what if you set
up a joint Pinterest page where everyone posted their books to it? Growing a Facebook or
Pinterest page can not only take work; it can also be a distraction from your writing.
Sharing the workload with others can go a long to making it easier and sustainable.
3 – Share Mailing Lists With One Another – If you’ve got a mailing list of people
that like puzzles book, and I’ve got a list of people who enjoy puzzle books, wouldn’t it
make sense to promote each other? Your readers are going to go looking for a new book
as soon as your last one is done. So why have them waiting while you’re putting your
next one together? You could also add an Amazon affiliate link in your email and make a
few dollars at the same time.
4 – Create A Joint Promotion Box Set. – Look for authors that write in the same
niche as you and offer one book to be added to a group box set. This is a great way to get
a group of authors all focused on working together to get the maximum out of the
promotion. If the group agree, you can set the price at zero to get the maximum results.
5 – Blog together – This is a great idea if you like the idea of blogging, but don’t
think you’re fully committed to it. You can work with other authors and share the
workload. Three authors only putting out just one article a week, can create a growing
blog with fresh content without getting swamped with the extra work. Once the blog gets
traction and readers, you could each advertise your books on it. A simple rotating script
on the website would guarantee that everyone’s book gets exposure.
6 – Podcast together – Like the blogging idea, setting up a podcast together can be a
great idea. Going from working alone, you’ve now got someone to share the workload
and content with. Your first episodes could be you simply interviewing each other and
sharing tips with your listeners. Like sharing a blog, you don’t have to appear every week
and rotate with a different presenter for each show.
Now who said we shouldn’t all work together? :)

4 Ways To Raise Publicity For Your Book
One of the most popular questions I get asked after, ‘How do I write a book?’ is ‘How
do I sell it?’
As a self-published author, you haven’t got the ability to call on a large marketing
team to do it for you. But that doesn’t mean you have to drive from one book store to
another with the trunk of your car full of books.
A lot of this marketing and publicity can be done online at very little expense. And
because of that everyone else is doing it too. So, although it might have it easier
nowadays, be prepared to wear down some digital shoe leather in the process.
With that out of the way let’s take a look at four ways to raise some publicity about
your book.
1 – Blog About It – There’s no one that wants to see your book be more successful
than you. Because of that, any promotion should begin with you. A blog is a good way to
start. Not only can you use a blog to promote your book, using articles and videos, but it
also allows you to build up a community of readers.
As you build an audience, try to get them on a mailing list. Now only is it a way to
keep in regular contact with them, but it helps to build a relationship. Once you have
them on this email list, you can press them for book reviews, social media shout outs, and
ideas for upcoming books that you could do.
2 – Guest Blog About It – Apart from your own blog readers, a good way to raise
publicity for about your book is to put yourself in front of somebody else’s readers. Do a
search for popular blogs in your niche using your main ‘keyword + blog’ and offer your
services as a guest blogger.
Having a blog of your own is a powerful way of showing them the kind of content
that you create, and also the audience that you can bring to their blog. But which blogs
are you looking for? Firstly, pay attention to how often the blog is updated and how
popular it is. If they don’t have a subscription number (which shows the amount of
readers) look out for how many comments blog posts get and if there’s a community,
there. The last thing you want to do is to become is a guest poster on a dead blog.
3 – Share It On Social Media Networks – While sharing your book on social media
is a popular thing to do, be aware that there are tons of other people hitting these social
networks every day trying to raise publicity for their books.

If you want to distance yourself from those that are just ‘shouting out’ on these
networks, you’re going to have to make yourself stand out. If you already have a
community on any of these networks, use it to your best ability.
But if you haven’t, and you’re just screaming ‘Get my book, get my book!’, you’re
going to have little success. I’ll be honest, if people don’t know you, like you, or trust
you, then they’re probably not going to purchase your book. If you’re writing nonfiction,
build a little of that trust by creating articles and content and give it away freely. If you’re
writing fiction, create short stories or give some free samples of your work away on these
social networks to get people’s attention.
4 – Create A Press Release – Another way of raising publicity for you and your
book is to create a press release and release it to all the news and media websites. Again,
like the social networks, these websites are bombarded everyday by people looking for
publicity for their products and services, so you’re going to have to stand out.
Like giving away free content to get noticed on social media, put yourself in the shoes
of the person reading your press release. Why should they give you a moment of their
time and use the content you’ve given them? Another thing to keep in mind that even if
your press release isn’t right for them that day, have a media kit ready on your website,
where you have other press releases they can use instead. These could consist of
evergreen press releases that are linked to yearly holidays or common subjects that never
go out of fashion.
And there you have it, four simple ways to get publicity for your book. But while
they’re simple, some will require more work than others. Is it work to create a blog and
build an audience? Yes. Will everybody do it? No. Is it easy to bypass all this and pay
someone else to do it for you? Yes. But is it going to build you an audience in the long
term? Probably not.
Instead of looking at the whole world as your audience, sometimes it’s best to go
small at first. Begin with a blog of your own and create an audience there. Build an
audience on social media of people who actually listen to what you have to say. Get in
touch with your local newspaper, or radio station, and give them content they can use.
Like any great writer you’re going to start off an audience of one. Focus on building
your audience one reader at a time. If you’re only starting out, it’s probably best to save
your money and focus on creating a following. Once you’ve built that audience however,
you can call on it again and again about any future books you have coming out.
Now who wouldn’t want that, right?

5 Reasons Every Author Should Have A Blog
1 – It’s Your Property – No matter how much control you have over how your
books are created, you’ve very little control over the platform they are sold on. If
Amazon decided tomorrow morning that half of your reviews looked like they were paid
for, changed the category you were in, or decided that under the new terms and
conditions of the Kindle Unlimited program that your pages are only worth half of what
were worth today, there’s very little you can do about it.
Playing in someone else’s garden means that they can pick it up the ball at any time
and take it with them leaving you with nothing. Although some of the above may never
happen, and are worst case situations, having your own blog, content, readers and
subscribers, means that there’s a cushion for you to fall back on.
2 – Test Out Ideas Quickly – Although it’s easier and faster than it used to be to test
out a book idea, there’s nothing like posting the first chapter of your book on your blog
and finding out what your fans think of it.
Like your own team of beta readers, they’ll quickly tell you, either through your blog
stats or comments, how that idea was received. If they’ve been following you long and
reading your work, they’ll be an audience you can trust before you go further with your
idea.
Testing ideas like this also makes them feel part of the creation process. It’s been said
that most people would love to write a book in their lifetime. Your readers mightn’t have
the confidence to write theirs, but by taking part in the building of yours could be the next
best thing for them.
3 – Blog Readers Are Your First Fans – When asked, where are your readers? What
would you answer? Amazon, Barnes and Noble, the Apple store? But what about your
blog?
Blogging on a regular basis, means you’re always putting yourself in front of new
readers every day. These readers, as I wrote earlier, are more than just that. From your
regular posts, they get to know you better, decide if you’re worth following, and in the
long run are more loyal to you than a reader that’s just read one of your books.
Imagine for a moment that a reader followed you from your very first article,
followed you as you wrote about yourself and your first book, and then got to have some
input in the finished project. Can you see the strong bond that’s there now? We all would
love a huge and loyal fan base. Think maybe a blog would help you build it?

4 – Build A List – You’ve probably heard the mantra, build a list, build a list, you
must build a list. But have you?
You know it’s useful to do, but let’s face it, the back of a book is probably one of the
weakest places to get someone to sign up for your list.
- There're distractions.
- They may quickly move on to another book.
- or they may be closing your book before going to sleep.
In all of those cases, the chances of that person signing up for your list are slim,
unless their next book is one of yours and you’ve got another chance of a sign up.
Having a blog however, means you’ve another chance of building that list of readers.
You know anyone coming to your blog, is online, prepared to read, and you’ve got
more than one chance to ask for a sign up. Whether that’s a sign-up form on entering
your site, a subscription box on the right-hand column, or an exit pop up, the ways you
can ask and test for are numerous.
Unfortunately, unlike a blog, once a book’s out there there’s no taking it back to fix
that broken hyper-link or put a better call to action in it.
5 – It’s Your Social Hang Out – Let’s face it, you’re never going to have the time to
write, promote, and hang out in all the best social media places. Five minutes on
Facebook, suddenly becomes an hour as you get lost down more and more rabbit holes
reading posts, that frankly are doing anything to help you or your books.
Who cares, if so and so got a new car, had a holiday, or is posting pictures of cute
cats. Plus, is posting content there time well spent? Not only are you building a property
that you have no control of, but that content is being used by social media companies to
make money off of. Wouldn’t it be better to build your own?
What if you spent that time writing content for your platform and interacting with the
people that really matter, your readers? Sure, you might pick up a few stragglers on
Facebook, Twitter, and Pinterest. But with those people running down rabbit holes of
their own, are they really any better than homegrown fans?
While there are more than five reasons why you as an author should be building your
own platform, I’m sure the ones above are worth noting. Will you do it? That’s up to you.
But when you’re in control of everything, it means that there're no limits on what you can
do with it.

How To Do Profitable Book Promotions
What does a profitable book promotion mean? For some, it could be the chance to
make enough sales to recoup their book promotion fee and make a small profit.
For others, it could be that they got book one in a book series in front of new readers.
They mightn’t have made a profit, but they know that some readers will follow the series
and they’ll make money further down the line.
And then for others, it’s the fact that their book promotion allowed them to add a
hundred new subscribers to their mailing list.
So, what does a profitable book mean to you? Is it any of the above? What’s your
goal? Having an idea of what you want before you begin could make a big difference in
how you feel your book promotion has gone.
With that in mind, I’ve put together a series of questions and tasks you should do
before you spend a penny.
What’s Your Budget – Before you begin, your budget is going to limit the size of
your book promotion. Only got a few dollars? Then you’re limited to using sites like
Fiverr.com for your book promotion. Got more that you can risk losing? Then you can
work your way all the way up to something as large and as costly as a BookBub book
promotion.
Why Do Your Want To Do It? – Like thinking about your budget, you should also
sit down and ask yourself, “Why am I doing this book promotion?”
- Is to get book reviews? – Then maybe you’d be better going to sites like
LibraryThing.com and making use of their free book giveaway services.
- Is it to build a list of subscribers? – Then maybe you’d be better off setting up a
squeeze page and giving your book away free in exchange for a reader’s email address.
- Is just to get sales? – Like I wrote earlier, budget is going to limit your book
promotion. If you’re short of cash, maybe reducing your book price down to $0.99 is
going to get you in front of more readers. You mightn’t make a lot of money, but you will
get yourself in front of new readers and more importantly buying readers. They might
have only given you $0.99 for your book, but they have paid for it which is better than
freebie seekers.
If money is tight and you’re signed into Amazon’s Kindle Unlimited system, could a
three-day promo along with a little promotion help to kick start your book sales? Using

your book giveaway along with a book promotion service (like the one BKnights does on
Fiverr.com) and you’ll give your book a good chance of getting going once more.
Make Sure Your Book Is Ready To Go – Like walking into a formal black-tie party
in fancy dress, does your book make a good first impression?
- How does you book cover look? – Is a mess and looks like a ten-year-old did it with
an hour’s experience of Photoshop?
- How about your book description, is it as boring as the back of a Cornflakes packet,
or does the wording make it irresistible to buyers?
- How about your reviews? – Is it just the ones your mother and second cousin wrote
for you? Or are they nothing better than a “Great book, go and buy it” type of affair.
If you’re lacking in any of the above, put your money away and sort those problems
out.
If your book cover, description, or reviews are weak or non-existent, it’s time you got
your shop in order. If you can’t do a good book cover or description, hire someone to do
them for you. Again Fiverr.com is a good place to go. If you haven’t got the money and
have to do it yourself, find out what’s working in your niche and work it into your book.
Write out the ten best-selling book’s descriptions by hand. Not only will this make
you slow down and pay attention to the words they use, but you’ll see the formula they
used to create it. Study good book covers, the fonts, the styling, the images, now try to
recreate it on Canva.com
Have You Got An Opt-in Page? – Even if your main goal is sales, you’re shooting
yourself in the foot if you’re not building an email list of readers.
Look at it this way? Would you rather keep buying traffic and book promotion
services in the future, or have your own list you can mail to? It’s the latter, isn’t it?
Because of that, you really need to give some consideration to creating a giveaway
item that you can tempt new readers onto your mailing list. This could a companion
report, short story, free book, or competition that’s going to make them want to sign up.
(How do you think all the book promotion services that cost a fortune to advertise on did
it? They built a list or a social media following and they’re charging you for the privilege
of posting to it. - Think maybe you should do the same?)
Not only is your mailing list your most valuable asset, after your books, it’s one that
pays for itself over and over again. And it’s yours. Even if Amazon blew up, all the
world’s book stores burned down, you’d have a list of readers you could send your next

book to. Don’t have that, and you have to go back again and again to the book promotion
services.
Finally, although I didn’t cover any book promotion services here, because it depends
on your wallet and genre. Test everything. I’ll say that again, test everything.
If you’re spending $5 today on a book promotion service and it makes you $30, that’s
a profit. If you spend $600 and you get a return of $400, that’s a loss. I don’t care how
great, popular, or how many bells and whistles the services offers you. A loss is a loss.
If you’re not tracking every dollar you spend, you’ll never know what service is
producing the goods. Pick a website or promotion service and run the figures. If it’s not
making you money, walk away and use another one. If you can’t seem to find one, then
stick to using something like Amazon book ads. But again, test it.
And if nothing works, maybe your time would be better spent working on your next
book and building a catalogue you can sell further down the line.

PART 4 - EMAIL MARKETING FOR AUTHORS
Like mixing oil with water, I find a lot of authors would rather stick to writing their
next book than, God forbid, than build an email list.
‘What if I do it wrong?’
‘What if no one opens my emails?’
‘What if everyone unsubscribes?’
‘What would I talk about?’
That’s what I hear and read on a regular basis. ‘It’s too much work’. ‘I couldn’t be
bothered.’
And then they give out about having no reviews, having to pay for expensive
Facebook ads, and wonder why no one’s promoting their book. At that points it’s usually
off to the nearest writing forum and have a bitch about why the whole world is cruel and
why you can’t be successful.
If this is you up to this point, then I’m sorry to say you’re building your writing
business on a foundation of sand. Don’t be surprised if it falls over or sinks out of sight.
Sure, you can argue that the well-known authors don’t do it, that you don’t have the time,
or any number of things.
But the facts are, if you don’t have a list of readers you can keep in touch with, you
don’t have a long-term business. Not building a list also means that it’s going to cost you
more in the long run. Why? Because you’re going to be leveraging someone else’s list.
That’s why Bookbub and Amazon’s email lists are priceless to them.
You can race by this section if you want to. But speaking as someone who writes and
sends a ‘daily’ email, I’m here to tell you that you don’t need to be a brain surgeon or
have a degree in marketing.
Over the next few pages I’m going to give you tips and tricks you can use to put those
email myths to bed once and for all. If you can entertain a reader with your words in a
book, there’s nothing stopping you from doing the same with a simple email.
Now read on to get enlightened.

5 Reasons Why Every Author Should Be Emailing Their
List Daily
If you’ve been an author for any length of time, you’ve probably read somewhere that
you should, and must, stay in constant contact with your readers. Why? For the simple
fact that you’re only one author in a huge sea of authors. With more entering the pool
every day. You may have your readers attention as they’re going through your book, but
once that book is finished, you’re history to them. After that another author takes over
when you left off and on and on it goes. Because of that, you need to stay in constant
contact with your readers so that you’re in the forefront of their mind.
Let’s take an example, someone who’s writing in a romance niche, like Mail-Order
Brides. If their readers don’t think of them when they think of Mail-Order Bride books,
then you’re not standing out in the game. And if they’re not standing out, they can be
guaranteed that when someone does, they’re going to get all the attention and sales.
Somewhere out there, someone else is speaking to your readers on a regular basis.
Someone else is building a relationship with these readers outside their books. And
someone else is building an asset so that they’re never at the mercy of Amazon or any of
the other book stores for selling to their audience. - Makes you think, doesn’t it?
Like your books, having an email list is an asset and one you should be building along
with your collection of books. But a lot of writers put it off for the simple fact that they
don’t know what to talk about and worry about how they’ll come across to the readers.
But come on, how can you call yourself a writer if you can’t write a simple email? I’d
question any author’s ability if they can’t sit down for 10 or 15 minutes and type out a
simple 200 to 300-word email and send it to their readers on a regular, if not daily basis.
And yes, I said daily.
Why? For these five reasons.
1 – You’re Guaranteed To Get In Front Of Them – Let’s face it, your reader’s
email box is probably filled every day with junk. If you think that they’re going to go
searching for that one email you wrote last week, you’re kidding yourself. But if you
write seven emails to this week, there’s a good chance you’ll get in front of them at least
once if not more in those seven days.
2 -It Builds Relationships Between You And Your Reader – If you think you can
be a success nowadays by hiding in the shadows, you’re sadly mistaken. People buy

things from people they like, know, and trust, writing a daily email and allowing your
reader into your life and get to know you better, increases that trust and makes them more
willing to buy from you.
3 – It’s Uncomfortable To Do – If you’re not pushing yourself and making yourself
uncomfortable on a daily basis, you’re not growing. Sure, it’s tough coming up with ideas
for your emails, and finding time to sit down and do them. But that’s on in the beginning.
The more you do it, the easier it gets and the more of your personality comes through in
your emails because of it.
4 – Because Everyone Else Is Not Willing To Do It – Like I said earlier, if you want
to stand out from the crowd you’ve got to do the things that other authors aren’t willing
to do. If your name doesn’t come to them when they’re thinking of a certain genre then
you’re lost. Take for example, the Thriller genre, I’m sure there are a few authors that
immediately spring to mind. Now think of Romance, and again I’m sure there're some
authors that come to your mind immediately. Just because you mightn’t be competing in
the big leagues that the big authors are writing in that doesn’t mean that you can’t stand
out in the smaller niche that you do write in. – And if you aren’t, you can be guaranteed
that someone else is doing it or will do it
5 – You’ll Find Your Core Audience A Lot Easier – Not everyone likes to receive a
daily email and because of that you’re probably going to piss off some of your audience.
But that’s a good thing. Those people that left weren’t your core audience. Think of it
like a jeweller working with a bland diamond has never been cut. Once she chips away at
it, it may be a little smaller, but it sure is more appealing to the eye. The same as true of
your daily emails.
Each email you’re sending out chips away at your audience and cuts away all the dead
wood. The ones that stay are what you’d call your “True fans.” The ones that love
hearing from you. Because of that, these are going to be the readers that promote your
work and get you more readers by word of mouth. These are also going to be the ones
that jump at the opportunity of helping you with reviews and any promotion work you
need done.
And there you have it not only why you should be building an email list, but five very
good reasons that you should be emailing that list on a daily basis. Again, if you say you
can’t do it, I’d question your ability as a writer and how successful you want to be.

3 Ways To Stand Out In Your Readers Email Inbox
Although only three tips are covered in this article, they not only work for email
writing, but any type of sales or marketing you do. After reading this I know you’ll look
at your email writing in a totally new way.
1 – Share To Be Remembered – If you’ve never been to the WriteCome site before,
you probably don’t know much about me. But if I was to tell you that I’m Irish, married
with four kids, have a dog (called Summer), I think you’d leave this page knowing more
about the person behind this book than when you began.
Suddenly I’ve gone from ‘generic writer," to, “Barry J McDonald, he’s the guy from
Ireland that’s married, has four kids, and a dog called Summer,” and that’s how your
emails should be.
Let’s face it, our in-boxes are filled to capacity every day. Take your own as an
example. Out of all the emails you read yesterday, how many can you still remember?
You may remember the company that sent you a sales coupon, or information on a
holiday location, but what about the others?
The ones looking for your attention, looking to sell you something, or just to tell you
that they’re on Instagram. How many of those do you remember? And of those, how
many of them sounded like a person pecking away at the keys like I am right now, or was
it all formal corporate speak?
Thing is, if you want people to buy off of you, or refer you to others, they’ve got to
know, like, and trust you. The more they know about you, the more you automatically
stand out from everyone else. So, share some things about yourself.
It doesn’t take much effort to give a quick life story, what you’re doing, what you
like/dislike, or your thoughts on your business. I’ll give you another example….
As I’m writing this article at my kitchen table, I can see the last of yesterday’s snow
starting to melt in the morning sun. Downstairs I can hear the kids (they’re off school
due to the bad weather) arguing as they’re fighting over some device, and the dog’s
looking at me yearning for her morning walk.
Again, this little look into my life opened up more about me. Remember, share to be
remembered.

2 – Avoid Subject Line Trickery – Imagine for a moment that you had to trick
your best friend to get them to open their door with something like the following…
“Hey, you won’t believe what she said!’
“You’ve got to see this amazing widget!”
You wouldn’t. Why? Because they’re your friend and they’ll probably open the door
100% of the time you show up. That’s the same for emails. If the person on the other end
of your email doesn’t want to see you, they won’t. You’ll just go straight into the spam
folder.
You may have seen some marketers offering products made up of their best
converting subject lines but give them a wide berth. Why? Because what works for their
audience won’t work for yours.
● They might have gotten an open rate of 50%, but how long were they speaking to
that audience?
● How well do they know their audience?
● And then there’s the name that’s going with that email. If you’re a well-known
person, chances are good I’ll have a look at your email compared to the average
Joe or Josephine.
When it comes to writing emails, curiosity will always win the day. But if you have to
do it on a regular basis to get your emails opened, you’ve got to wonder if anyone really
wants to see you. - Sorry.
3 – Show Up Regularly – Like opening up yourself to your audience, showing up
regularly in their in-box helps to build trust. Most marketers know this and use it to their
fullest advantage. Take for example Facebook ads.
As you probably know, Facebook allows you to purchase ad space on their network.
Now there are various ways of targeting your audience, like narrowing it down to age,
sex, location, likes and dislikes. But you can also target your audience by people who
visit a blog page, a website, or interact with your Facebook page.
You’ve probably seen it in action. You look at a pair of shoes, camping gear, and then
over the next few days, Facebook suddenly knows what you’ve looked at because you’re
targeted with another ad for those shoes. And when you leave the site you find that ad
following you around on the web. That’s called re-targeting.
Although it can be annoying at times, there’s a reason for this repeated showing of an
ad to a customer. It’s well known that it can take some customer’s up to ten approaches
before they’ll make a buying decision. It also narrows down your interest in shopping

anywhere else. Why? Because that store is everywhere and seems to be the only one
offering what you want. Same goes with email.
Consider these two authors selling a book through email to the same subscriber. One
emails once a month to announce its release, the other emails on a daily basis. Which are
you more likely to buy off?
Now taking into account that the 30 days emails have been interesting, entertaining,
and have opened you up to the world of this author, I’ll go with the second one.
Not only are they always staying on their subscribers’ radar (because nowadays it’s
easy to be forgotten about) but you’ve gotten that buy link in front of that subscriber 30
times that month. They only need it clicked once. The other author on the other hand
only has one opportunity to get a click.
Now coming back to the repetition narrowing focus, which author would your mind
immediately jump to when considering buying a book in that genre? Again, the second.
So not only should you be emailing regularly to stay on your subscriber’s radar, but
the more you do so, the greater the chances you have of selling to that subscriber, and the
more your trust level grows as a side effect of it.
See email in a new light now? I knew you would.

Could You Write An Email About A Can Of Coke Or A
Pencil?
Today’s article is a bit off the top of my head and that’s something that can come in
very handy when it comes to writing emails. Take a look around the room you’re in right
now. What do you see? What’s the first things your eyes fall on?
Me. I’m looking at a can of coke and a pencil right now. Left behind after Finn (my
youngest), who thinks that he’s Bruce Wayne with I’m his Alfred. Call me a little OCD,
but if I see stuff that’s not back in its proper place it’ll get to me until I have to take it
back. Honestly if came home without knowing what my wife was up to, I’d just follow
the trail of things left out after her. - And don’t get me started on open bottle tops, or half
opened jars. It seems like I’m the only one in the house that can screw them back on.
Enough of my rant, back to the Coke and pencil. As you’ve probably seen already that
little glimpse above gave you a window into what I’m like as a person and a little about
my family life.
Another idea I could run with is the idea of how far we’ve come with technology and
how sometimes it’s not a great thing. A simple pencil and paper means there’s no
worrying about battery life, having everything deleted, and when chewing on a flex of a
computer mouse just doesn’t help as much with stress. - I could also write about the fact
that just using a simple pencil and writing text out by hand every day could make you a
better writer.
Or I could go back to the moments that a simple Coke made a difference in my life.
That first date where I took my wife out but was afraid to drink if case I made a fool of
myself. The glass of Coke that was spilled over my Deb’s date, meaning she spent the
rest of the night washing it out, and I was left twiddling my thumbs while everyone else
was having a great night.
I could go on, but you get the idea. By the way, all the above Coke and pencil stories
are totally true. And it all came from a Coke can and a pencil. Still think you can’t come
up with email ideas?

When Is An Email, Not An Email?
If there’s one thing I’m a huge fan of, it’s re-purposing. You may have done it
yourself. A fiction book becomes an audio book, which with the help of a translator can
become a Spanish version, or could go on to be an adult comic, etc. Basically, you do
something once and you make as many variations as you can. Email is no different.
Follow along with me as I show you how to take a simple daily email and create lots of
content from it.
Blog Post - Just because you’ve taken the time to write an email doesn’t mean you
can’t re-post it over on your blog. It’s content that Google doesn’t know of, and because
not everyone on your list you open yourself up to new readers that can act on any links
you’ve placed in those emails.
Social Media Images - Social media can be a time suck and so can creating images
for it. It doesn’t have to be that way. By taking a few sound bites, quotations and words
of wisdom (of which I’m sure you have) you can easily place these on a background
image using Canva and you’ve got what you need.
Video - Depending on your talent, what you want to do, there’s nothing stopping you
from turning that blog post into a video. You can do the lazy method that I do, (a screen
capture and give my thoughts - https://writecome.com/writecome-on-youtube-2/), or you
can create a slide show type video and post it to YouTube.
A Podcast Episode - This is something I’m doing at present, so depending on when
you read this the WriteCome podcast could be live. But again, it’s very easy to do and
doesn’t need much technical knowledge. Taking the MP3 track from the YouTube video
you made, (using - https://www.onlinevideoconverter.com/mp3-converter) it’s very easy
to stick an intro and outro message on either end and you’ve just created a podcast
episode.
And there you go, four easy ways to re-purpose an email. I haven’t included
Infographics or creating slides for SlideShare.com with the same content in case you
think that’s it. So, if you’re wondering if creating a daily email is worth your while, I’m
sure you can see that it is. But you’ve got to write them. :)

4 Ways To Build Your Email List
Watching the local news today I found out that a shopping chain in or area is closing.
Frankly, I’m not surprised. You probably have the same in your area too. And there’s one
major reason for their failure. They’re so busy looking for their next customer than
paying attention to the one walking out the door. Authors are just as bad.
They’re so busy looking for their next reader, when they should be keeping and
following up with their last ones. Let’s look at it for a moment.
A simple email to a reader could…
Get you a review for your book
An idea for your next book (using www.SurveyMonkey.com to take a poll for book
ideas)
Direct them to an audio version of your book
Show them your latest podcast episode
Send them to your social media accounts where they can interact with you
And whatever else you can think of
If you’re not building a list, you can’t do any of those.
Now you’re probably saying to yourself, alright smarty pants how do I build that list?
1 – Give Something Away - Yeah, you’ve heard it before, but make it something
that they can’t get unless they join your list. A short story featuring your lead character,
even write a prequel and lock it away. Make it as exclusive as possible because people
like to get their hands-on things that no one else can get.
2 – Lock Up Some Content On Your Site/Blog – Fiction, nonfiction, it doesn’t
matter, but lock it away in exchange for an email address. It could be something that
wasn’t covered in the book. A short story that cuts off midway through and leaves
the reader on a cliff-hanger. Or your version of DVD extras for the book they just
bought. You could give away free colouring book images that feature characters
from your kids’ book. The ideas are endless.
3 – Competition Time – Who doesn’t love to win something? And all for the price
of an email address. All winners are notified only by email, (so if you don’t give a real
email address you don’t get anything) and everyone is guaranteed a prize. You could
offer the very first copy of your book a week before it hits the stores. A kids’ book where

the main character is named after the winner. A book dedicated to a winner. Again, make
it exclusive and something that can give the winner great bragging rights.
4 – Discount Page - Like locking away content on your site, why not lock away a
discount page? Offer shopping cart codes giving 10-15-20% off their next purchase but
you can only get these codes by visiting your discount page. (Of course, it’s locked
behind an opt in form.)
Nothing too difficult and something anyone could do. Will you do it, probably not?
(I’m using reverse psychology here:) But like those retails stores pulling down their
shutter for the last time, you too could be looking at lean times up ahead. Follow the tips
above and you’ll keep the wolf far from your door.

Reduce Your High Auto-responder Fees Starting Today
When it comes to spending money on your business, are you of those ‘hand tightly
clamped around your money’ types? If you are, the thoughts of spending money on
website hosting and Auto-responder fees every month probably tightens your grip even
more.
I mean, if you’re only sending an email a week and Aweber costs $19 a month, you
aren’t going to be knocking on their door looking to sign up. But is that really a wise
choice? With auto-responders you’ve got two choices…
Host One Of Your Own. - Which involves buying the software, installing it to a
website or WordPress blog, and then hope your hosting company bothers to send out
your emails properly. - And that they don’t look like they were written by a monkey with
a crayon.
Go To GetResponse or Aweber - Sign up for a monthly program and let them
handle your emails and list building.
When I was starting off, I’ll be honest, the thoughts of paying that monthly amount
put me off. I’d dip my toe in and go for the $1 free trial, and be gone by day 29 before the
full payment kicked in. When I was only sending 4 emails to my list each month, those
emails were going to cost me almost $5 each. At the time when I was on a limited budget,
and barely covering my hosting fee, it was a bridge too far.
Years later and of course with more wisdom I shake my head at my stupidity. Who
said I only had to send four a month? That’s right, the others who only sent one email a
week. And because they did it I followed like a sheep instead of testing that thinking.
I since found that 30 emails in a month is far better. Why? For one thirty emails will
pull in more sales that 4 will. And they also build a relationship far quicker too? Not only
that but given that people are busy, and an email can get passed over, having thirty going
out in a month is bound to you in front of your reader at least once. I’m sure you’d agree,
that if you fired 30 arrows at a target, there’s a good chance you’d get at least one close to
the bulls-eye even with a limited skill. With four though, you better make sure you’ve
been practicing your shooting.
So, the question is, 4 emails for $19, or 30 for $19? Which one seems like the wiser
choice? Which seems like you’re getting better value for your money? The second of
course.

Think that’s maybe why Auto-responder companies are glad to take your money
when you’re not taxing their system? Me too.
Nowadays, I wring ever cent from my monthly subscription. And so, should you.
Make them bad boys work for their money. :)

WHEW!
After reading all of that, I’m sure your mind is sparking with new ideas, things you
need to put into place, or it’s made you rethink where you should be spending your time.
If so, my mission with this book is over. Now it’s up to you to take the next step and put
it into place.
So before you close this book up and it becomes more of the junk cluttering up your
hard drive, grab a pen and paper and take note of three things you can try right now
today. They don’t have to be big, or take up too much of your time, just three simple
things you can do today. If you do that then the time we spent together was worthwhile, if
not, then you’ve got to wonder why you’re not doing it?
That answer is for another book at another time. I know you’ll do the right thing.
Cheering you on from the side line.

Barry J McDonald.
www.WriteCome.com
Instagram - WriteCome
iTunes – WriteCome Podcast
Or just search #writecome

RECOMMEND RESOURCES
Super Simple Plotting – Finding it hard to plot your fiction books? I’ve been
there too until I came up with this simple plotting process. Click here for more
info.
Super Simple Storyline – Don’t know how to grab your reader from page one
until the end? This is what I used to power through a 17 children’s box set without
losing my mind. Click here for more info.
Book Reviews Made Easy – Whether you’re a seasoned pro or a beginner,
getting book reviews are a must. Using this process, I built a list of book reviewers
even though I was an unknown author. Click here for more info.
12 Sure-fire Ways To Sell More Books – Need to sell more books? Join the
club. In this huge video series, you’ll find more ways that you can use to sell your
books. Click here for more info.
Fictional Character Building – What separates a good book from a great book
that lives on after you’ve closed the book? It’s the characters. If you want to have
your characters come alive and step off the page, you need this course. Click here
for more info.
Email Writing For Authors – If you’re selling books without both getting
your readers email address, and as important, emailing them, then your publishing
business is built on sand. This is what I use to write a daily email to my list. Click
here for more info.
Canva Cover Creations – Let’s face it, you’re an author, you’re going to try
your hand at making your own book covers. In this video course you’ll discover
the right way to create amazing romance book covers using the simplicity of the
Canva.com website. Click here for more info.
Clever Content Creation – Want to know how I go from a daily email, blog
post, social media images, video and all the way to a podcast episode? Follow
along with me in this free video course as I show you how to do it. Click here for
more info.

