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The Power of Headlines: How to Captivate Your
Audience and Drive Sales

The importance of headlines in marketing and sales cannot be overstated. A
headline is often the first thing that a potential customer sees, and it has the
power to make or break their decision to continue reading or move on. In the
fast-paced world of online marketing and sales, where attention spans are short
and competition is fierce, crafting compelling headlines is crucial if you want to
stand out and drive conversions.

The primary function of a headline is to grab the reader's attention and entice
them to keep reading. A strong headline should be clear, concise, and convey a
sense of value or benefit to the reader. It should also be relevant to the content
that follows, setting the stage and providing context for what the reader can
expect.

There are several key elements that contribute to the effectiveness of a headline.
Clarity and concision are important for ensuring that the reader understands the
main message of the headline and can quickly grasp the value proposition.
Strong, action-oriented language can help to create a sense of urgency or
excitement, encouraging the reader to take action.

In addition to being clear and concise, a great headline should also be unique
and compelling. It should stand out from the competition and offer something
that other headlines don't. This could be a unique angle, an exclusive offer, or a
powerful benefit that resonates with the reader.

Numbers and specificity can also be powerful tools for creating compelling
headlines. By quantifying the value or benefits of a product or service, a headline
can make a more concrete and persuasive argument. For example, "Get 10% off
Your Next Purchase" is more specific and compelling than "Save on Your Next
Purchase."

Emotional appeal is another important element of a great headline. By
connecting with the reader's feelings and desires, a headline can tap into their
emotional needs and drive them to take action. This could be through the use of
words or phrases that evoke positive emotions, such as "happiness," "success," or
"fulfilment," or by tapping into negative emotions like "fear" or "urgency."
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Crafting headlines for different mediums requires a different approach. Headlines
for sales letters, for example, should be more persuasive and direct, focusing on
the benefits of the product or service and the call to action.

Headlines for landing pages should be more descriptive and informative,
providing context for the content that follows and reinforcing the value
proposition. Headlines for email campaigns should be attention-grabbing and
personalised, using the reader's name or other personal details to increase the
sense of relevance and connection. And headlines for social media posts should
be short, catchy, and attention-grabbing, using hashtags and other tactics to
increase visibility and engagement.

Testing and refining headlines is an important part of the process for ensuring
their effectiveness. A/B testing allows you to compare the performance of
different headlines and see which ones drive the most conversions. By analysing
the results of these tests, you can identify the elements that work best and make
adjustments to improve the performance of their headlines.

There are numerous examples of companies that have used great headlines to
drive sales and conversions. One well-known example is the company Dollar
Shave Club, whose headline "Our Blades Are F***ing Great" helped to launch the
company to success. This headline was memorable, unique, and conveyed a
strong sense of value and benefit to the reader.
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The Anatomy of a Winning Headline: Clarity,
Concision, and Impact
One of the key elements of a great headline is clarity and concision. A headline
should be easy to understand and convey the main message of the content in as
few words as possible. This helps to ensure that the reader can quickly grasp the
value proposition and understand what they can expect from the content that
follows.

To achieve clarity and concision, it's important to avoid using unnecessary words
or jargon. The headline should be straightforward and to-the-point, focusing on
the most important information and benefits. It's also important to avoid using too
many words, as this can make the headline cluttered and difficult to read.

In addition to clarity and concision, a great headline should also make use of
strong, action-oriented language. This means using words and phrases that
encourage the reader to take action, such as "buy," "sign up," or "get started."
Action-oriented language helps to create a sense of urgency or excitement, and
it can be a powerful tool for driving conversions.

Another important element of a great headline is a unique and compelling value
proposition. This means offering something that sets the product or service apart
from the competition and provides a clear benefit to the reader. The value
proposition should be relevant to the reader's needs and interests, and it should
be communicated in a way that is easy to understand and compelling.

Numbers and specificity can also be powerful tools for creating compelling
headlines. By quantifying the value or benefits of a product or service, a headline
can make a more concrete and persuasive argument. For example, "Get 10% off
Your Next Purchase" is more specific and compelling than "Save on Your Next
Purchase."

Emotional appeal is another important element of a great headline. By
connecting with the reader's feelings and desires, a headline can tap into their
emotional needs and drive them to take action. This could be through the use of
words or phrases that evoke positive emotions, such as "happiness," "success," or
"fulfilment," or by tapping into negative emotions like "fear" or "urgency."

To effectively use emotional appeal in a headline, it's important to understand the
target audience and what motivates them. Different emotions will appeal to
different people, so it's important to tailor the headline to the specific audience
and their needs.
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In addition to these elements, it's also important to ensure that the headline is
relevant to the content that follows. The headline should set the stage and
provide context for what the reader can expect, and it should be consistent with
the overall messaging and branding of the business.

A great headline should be clear and concise, making use of strong,
action-oriented language and a unique and compelling value proposition. It
should also make use of numbers and specificity, and it should appeal to the
reader's emotions in a way that drives them to take action. By incorporating these
elements, you can create headlines that are effective at attracting and retaining
the reader's attention, and driving conversions.

Here are 15 examples of headlines that have clarity, concision, and impact…

● "Save 50% on Your Next Purchase"
● "Get the Ultimate Workout with Our New Fitness Program"
● "Exclusive Offer for First-Time Customers: Save 10% Today"
● "Get Your Dream Body with Our Proven Weight Loss System"
● "Introducing the Most Advanced Cell Phone on the Market"
● "Experience the Magic of Disney with Our Exclusive Vacation Packages"
● "Limited Time Offer: Get a Free Gift with Your Purchase"
● "Transform Your Home with Our Top-Rated Home Decor Products"
● "Join the Millions Who Have Improved Their Health with Our Supplement"
● "Get the Best Deals on Luxury Fashion Brands"
● "Improve Your Skin with Our All-Natural Skincare Line"
● "Save Big on Your Next Adventure with Our Travel Deals"
● "Experience the Best in Gaming with Our Premium Gaming Console"
● "Get the Perfect Haircut with Our Expert Stylists"
● "Improve Your Health with Our Premium Wellness Products"
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Optimising Your Headlines for Different
Marketing Channels
Crafting headlines for different mediums requires a tailored approach that takes
into account the unique characteristics and goals of each medium. By
understanding the specific needs and expectations of the target audience, you
can create headlines that are effective at attracting and retaining their attention,
and driving conversions.

Headlines for sales letters should be more persuasive and direct, focusing on the
benefits of the product or service and the call to action. These headlines should
be clear and concise, making use of strong, action-oriented language and a
unique and compelling value proposition. They should also make use of numbers
and specificity, and appeal to the reader's emotions in a way that drives them to
take action.

Some examples of effective headlines for sales letters include:

● "Get [X] for [Y] off - Limited Time Offer"
● "Improve Your [Skill/Task] with [Product/Service]"
● "Exclusive Offer for [Company] Customers"
● "Introducing [New Product/Service]"
● "Last Chance to Save on [Product/Service]"

Headlines for landing pages should be more descriptive and informative,
providing context for the content that follows and reinforcing the value
proposition. These headlines should be clear and concise, making use of strong,
action-oriented language and a unique and compelling value proposition. They
should also make use of numbers and specificity, and appeal to the reader's
emotions in a way that drives them to take action.

Some examples of effective headlines for landing pages include:

● "Get [X] off Your Next Order"
● "Save [X] on Your Purchase Today"
● "New Arrival: [Product/Service]"
● "Exclusive Savings for [Company] Subscribers"
● "Don't Miss Out on Our [X] Sale"

Headlines for email campaigns should be attention-grabbing and personalised,
using the reader's name or other personal details to increase the sense of
relevance and connection. These headlines should be clear and concise, making
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use of strong, action-oriented language and a unique and compelling value
proposition. They should also make use of numbers and specificity, and appeal to
the reader's emotions in a way that drives them to take action.

Some examples of effective headlines for email campaigns include:

● "Last Chance to Save on [Product/Service]"
● "Get [X] for [Y] - Limited Time Only"
● "New [Product/Service] Now Available"
● "Huge Savings on [Product/Service] for a Limited Time"
● "Don't Miss Out on Our [X] Discount"

Headlines for social media posts should be short, catchy, and attention-grabbing,
using hashtags and other tactics to increase visibility and engagement. These
headlines should be clear and concise, making use of strong, action-oriented
language and a unique and compelling value proposition. They should also make
use of numbers and specificity, and appeal to the reader's emotions in a way that
drives them to take action.

Some examples of effective headlines for social media posts include:

● "Get [X] off Your Order - Limited Time Only"
● "Save [X] on Your Next Purchase"
● "Don't Miss Out on Our [X] Promotion"
● "Last Chance to Save on [Product/Service] Before [Date]"
● "Summer Sale: Save on [Product/Service]"

Crafting headlines for different mediums requires a tailored approach that takes
into account the unique characteristics and goals of each medium. By
understanding the specific needs and expectations of the target audience, you
can create headlines that are effective at attracting attention to you and your
marketing message.

Here are 25 examples of great headlines you can model and copy for creating
your next headline.

● "Get 50% off Your Next Purchase - Limited Time Offer"
● "Improve Your Fitness with Our New Workout Program"
● "Exclusive Offer for First-Time Customers: Save 10% Today"
● "Get Your Dream Body with Our Proven Weight Loss System"
● "Introducing the Most Advanced Cell Phone on the Market"
● "Experience the Magic of Disney with Our Exclusive Vacation Packages"
● "Limited Time Offer: Get a Free Gift with Your Purchase"
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● "Transform Your Home with Our Top-Rated Home Decor Products"
● "Join the Millions Who Have Improved Their Health with Our Supplement"
● "Get the Best Deals on Luxury Fashion Brands"
● "Improve Your Skin with Our All-Natural Skincare Line"
● "Save Big on Your Next Adventure with Our Travel Deals"
● "Experience the Best in Gaming with Our Premium Gaming Console"
● "Get the Perfect Haircut with Our Expert Stylists"
● "Improve Your Health with Our Premium Wellness Products"
● "Get 50% off Your First Order - Limited Time Offer"
● "Improve Your Skills with Our Online Courses"
● "Exclusive Offer for Subscribers: Save 20% on Your Next Purchase"
● "Introducing Our Newest Product: [Product]"
● "Last Chance to Save on [Product] Before [Date]"
● "Get [X]% off Your Next Purchase - Limited Time Offer"
● "Improve Your Home with Our High-Quality Home Improvement Products"
● "Join the Millions Who Have Improved Their Fitness with Our Program"
● "Get the Best Deals on Luxury Travel with Our Exclusive Offers"
● "Improve Your Health and Wellness with Our Premium Products and

Services"

Copyright 2023 The Power of Headlines www.writecome.com

http://www.writecome.com


The Science of Headline Testing: Techniques
and Best Practices
Testing and refining headlines is an important part of the process for ensuring
their effectiveness. By analysing the performance of different headlines and
making adjustments based on data and insights, you can improve the
performance of their headlines and drive more conversions.

One effective technique for testing and refining headlines is A/B testing. This
involves creating two versions of a headline (referred to as "variants A" and
"variant B") and comparing their performance to determine which one is more
effective. A/B testing allows you to see which headlines are more successful at
attracting and retaining the reader's attention, and which ones drive the most
conversions.

There are several factors that you can consider when conducting A/B testing for
headlines. These include the clarity and concision of the headline, the use of
strong, action-oriented language, the uniqueness and compelling value
proposition, the use of numbers and specificity, and the emotional appeal. By
analysing the performance of different headlines across these different factors,
you can identify the elements that work best and make adjustments to improve
the performance of their headlines.

In addition to A/B testing, there are also several techniques that you can use to
improve underperforming headlines. These include:

● Refining the language and messaging of the headline to make it more
clear, concise, and compelling

● Testing different versions of the headline to see which ones resonate more
with the target audience

● Segmenting the audience and testing different headlines to see which
ones are more effective with different groups of people

● Using data and analytics to understand which headlines are most
successful at driving conversions

● Seeking feedback from customers and other stakeholders to understand
what works and what doesn't work in terms of headlines

By using these techniques and applying the insights and learning from A/B
testing, you can continuously improve the performance of your headlines and
drive more conversions which will lead to more subscribers and buyers of your
products.

Copyright 2023 The Power of Headlines www.writecome.com

http://www.writecome.com


Here are 5 mistakes people make when it comes to testing headlines.

1 - Sample size: It's important to ensure that the sample size for the A/B test is
large enough to provide reliable results. A small sample size can lead to skewed
or inconclusive results, so it's important to test a sufficient number of people to
ensure the reliability of the results.

2 - Confounding factors: It's important to control for any confounding factors that
could impact the results of the A/B test. This could include variables such as the
time of day, the location of the test, or the specific audience being targeted.

3 - Changes to other elements: When testing headlines, it's important to make
sure that any changes to the headline are the only variables being tested. If other
elements of the content or the page are changed at the same time, it can be
difficult to determine which changes are responsible for any differences in
performance.

4 - Testing period: The length of the testing period can also impact the results of
the A/B test. It's important to test the headlines for a sufficient period of time to
ensure that the results are representative of the target audience's behaviour over
time.

5 - Testing multiple elements at once: It's generally not a good idea to test
multiple elements at the same time, as it can be difficult to determine which
changes are responsible for any differences in performance. It's generally best to
focus on testing one element at a time to ensure that the results are clear and
actionable.
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Success Stories of Headlines That Transformed
Marketing Strategies
There are countless success stories of companies that have used great headlines
to drive sales and conversions. By crafting compelling and effective headlines
that speak to the needs and desires of their target audience, these businesses
have been able to effectively attract and retain the reader's attention, and drive
conversions.

Here are 7 companies that know the power of headlines and what they can do
for business…

Amazon: The e-commerce giant is known for its clear and concise headlines that
highlight the main benefits and features of its products, as well as any promotions
or discounts that are available. For example, a headline for a new pair of
headphones might read: "New Release: [Product] - Wireless, Noise-Cancelling
Headphones with [X] Hours of Playtime." This headline effectively conveys the
main features and benefits of the product, while also highlighting the fact that it is
a new release.

Apple: The tech giant is known for its sleek and minimalist design, and its
headlines reflect this aesthetic. Apple's headlines are often short and
to-the-point, using strong, action-oriented language to drive conversions.
For example, a headline for a new iPhone might read: "Introducing the All-New
iPhone [X] - The Most Powerful iPhone Yet." This headline effectively conveys the
main features and benefits of the product, while also creating a sense of
excitement and urgency.

Airbnb: Airbnb has used great headlines to effectively market its vacation rentals
and experiences to travellers around the world. One example of a successful
headline that the company has used is: "Experience the World Differently with
Airbnb - Unique Homes, Experiences, and Places to Stay." This headline
effectively conveys the main value proposition of the company - the ability to
experience unique and authentic travel experiences - while also highlighting the
various types of accommodations and experiences that are available.

Nike: Nike has used great headlines to effectively market its athletic apparel and
footwear to consumers around the world. One example of a successful headline
that the company has used is: "Just Do It - Nike's Motto for Success." This headline
effectively conveys the company's brand message - that anyone can achieve
their goals with hard work and determination - while also creating a sense of
excitement and motivation.
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HubSpot: HubSpot is a marketing and sales software company that has
successfully used great headlines to drive conversions on its landing pages. One
example of a successful headline that the company has used is: "Get More Leads,
Close More Deals, and Track Your Progress - All in One Place with HubSpot." This
headline effectively conveys the main value proposition of the company - a
comprehensive marketing and sales platform that helps businesses grow - while
also highlighting the key features and benefits of the product.

Dollar Shave Club: Dollar Shave Club is a subscription-based service that
delivers razors and other grooming products to customers' doorsteps. The
company has used great headlines to effectively market its products to
consumers. One example of a successful headline that the company has used is:
"Get a Better Shave for Less - Join Dollar Shave Club Today." This headline
effectively conveys the main value proposition of the company - high-quality
grooming products at an affordable price - while also highlighting the
convenience of the subscription model.

Warby Parker: Warby Parker is an eyewear company that has successfully used
great headlines to drive conversions on its landing pages. One example of a
successful headline that the company has used is: "Get High-Quality Prescription
Glasses and Sunglasses for a Fraction of the Price - Shop Warby Parker Today."
This headline effectively conveys the main value proposition of the company -
affordable eyewear with high-quality lenses - while also highlighting the wide
range of styles that are available.

And for those that got it wrong, here are 3 examples of how having the wrong
headline can make a big difference to business…

Coca-Cola: In 1985, Coca-Cola launched a new product called "New Coke." The
company used the headline "Coke Is It!" to promote the new product, which was
intended to replace the original Coca-Cola formula. However, the product was
met with widespread backlash from consumers, and Coca-Cola was forced to
bring back the original formula just three months later. The failure of New Coke
was largely attributed to the fact that the company failed to effectively
communicate the value proposition of the new product in its headline, and many
customers felt that the product was being forced upon them.

Juicero: Juicero was a startup that sold a high-priced juicing machine that used
proprietary juice packs. The company used the headline "Get Fresh, Pressed
Juice in Seconds" to promote the product, which was intended to appeal to
health-conscious consumers. However, the product was met with widespread
backlash when it was discovered that the juice packs could be squeezed by hand
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with the same amount of force, rendering the expensive juicing machine
unnecessary. The failure of Juicero was largely attributed to the fact that the
company's headline failed to effectively convey the main value proposition of the
product, and many customers felt that they were being overcharged for a
product that did not deliver on its promises.

Bodega: Bodega was a startup that developed vending machines that were
intended to replace traditional convenience stores. The company used the
headline "Bodega - A Better Convenience Store" to promote the product, which
was intended to appeal to consumers who wanted an alternative to traditional
convenience stores. However, the product was met with widespread backlash
from small business owners and communities who felt that the vending
machines would put traditional convenience stores out of business. The failure of
Bodega was largely attributed to the fact that the company's headline failed to
effectively communicate the main value proposition of the product, and many
customers felt that the company was trying to replace a valuable community
service with a soulless vending machine.
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The Essential Takeaways for Crafting Compelling
Headlines
Headline writing is an essential skill for businesses looking to effectively market
their products and drive conversions. By crafting compelling and effective
headlines that speak to the needs and desires of their target audience, you can
effectively attract and retain the reader's attention, and drive conversions.

There are several key takeaways that you should consider when creating
compelling headlines. These include:

Clarity and concision: It's important for headlines to be clear and concise, and to
effectively convey the main value proposition of the product or service being
offered.

Use of strong, action-oriented language: Headlines should use strong,
action-oriented language that encourages the reader to take action. This could
include words like "get," "save," "improve," or "discover."

Unique and compelling value proposition: Headlines should highlight the
unique and compelling value proposition of the product or service being offered,
and clearly communicate what makes it different from competitors.

Use of numbers and specificity: Including specific numbers and details in
headlines can help to make them more compelling and believable.

Emotional appeal: Headlines should tap into the emotional needs and desires of
the target audience, and speak to the values and beliefs of the reader.

In the modern marketing and sales landscape, headline writing continues to be
an essential skill for businesses looking to drive conversions and grow their
customer base. By crafting compelling and effective headlines, you can
effectively attract and retain the reader's attention, and drive conversions.
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Your Headline Checklist - 20 Things To
Remember When Creating Headlines
Define your target audience: It's important to understand the demographics,
interests, and needs of your target audience when crafting headlines. This will
help you to create headlines that speak to the values and beliefs of your
audience, and that are relevant and compelling to them.

Understand the purpose of the headline: It's important to understand the
purpose of the headline, and what you want it to achieve. Do you want to drive
conversions, generate leads, or increase engagement? Understanding the
purpose of the headline will help you to craft a headline that effectively meets
your goals.

Identify the main value proposition: Headlines should clearly communicate the
main value proposition of the product or service being offered. This could include
the main features, benefits, or unique selling points of the product.

Use strong, action-oriented language: Headlines should use strong,
action-oriented language that encourages the reader to take action. This could
include words like "get," "save," "improve," or "discover."

Keep it concise: Headlines should be concise and to-the-point, and should
convey the main message of the content in as few words as possible.

Use numbers and specifics: Including specific numbers and details in headlines
can help to make them more compelling and believable.

Use emotional language: Headlines should tap into the emotional needs and
desires of the target audience, and speak to the values and beliefs of the reader.

Test and refine: It's important to test and refine headlines to ensure their
effectiveness. This could involve conducting A/B tests, or using analytics tools to
track the performance of different headlines.

Consider the medium: The medium in which the headline will be used should be
taken into account when crafting the headline. Different mediums have different
character limits and formatting constraints, so it's important to consider these
factors when crafting the headline.

Use descriptive language: Headlines should be descriptive and clearly convey
the content or topic of the article.
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Use keywords: Including relevant keywords in headlines can help to improve the
search engine optimization (SEO) of the content and make it more easily
discoverable by search engines.

Avoid jargon and technical language: Headlines should be easy to understand
and avoid jargon or technical language that may be unfamiliar to the reader.

Use proper grammar and punctuation: Headlines should use proper grammar
and punctuation to ensure they are easy to read and understand.

Be unique: Headlines should be unique and stand out from competitors to
capture the reader's attention.

Use questions: Asking a question in the headline can be an effective way to
engage the reader and encourage them to read on.

Use strong verbs: Headlines should use strong verbs that convey a sense of
action and urgency, such as "achieve," "transform," or "succeed."

Avoid vague language: Headlines should be specific and avoid vague language
that is not specific or meaningful.

Use contrasting language: Headlines that use contrasting language, such as
"The Top 10 Ways to Save Money vs. The Top 10 Ways to Spend Money," can be
effective at capturing the reader's attention.

Be consistent with the tone of the content: Headlines should be consistent with
the tone of the content and accurately reflect the content of the article.

Keep it simple: Headlines should be easy to understand and avoid unnecessarily
complex language or structure
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BONUS Chapter
The power of a headline cannot be overstated. In a world where we are
constantly bombarded with information and have limited time to consume it, a
great headline can be the difference between someone stopping to read your
article, sales page, or social media post, and them scrolling on by.

But crafting the perfect headline is no easy task. It requires a blend of creativity,
strategy, and an understanding of what resonates with your audience. That's why
we've compiled a list of 50 strong verbs and 50 power words to use in your
headlines. These words can help you create headlines that are
attention-grabbing, emotional, and persuasive.

But sometimes, the best way to learn is by example. That's why we've also
provided a list of 25 online resources where you can find examples of great
headlines. These websites cover a range of industries and topics, and can provide
inspiration and guidance as you work on creating your own headlines.

50 Strong Verbs To Use In Your Headlines

Accomplish
Acquire
Boost
Conquer
Create
Crush
Dominate
Earn
Eliminate
Enhance
Excel
Flourish
Gain
Generate
Improve
Increase
Launch
Maximize
Multiply
Overcome
Prosper
Reach
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Realize
Succeed
Transform
Triumph
Win
Accomplish
Achieve
Acquire
Boost
Conquer
Create
Crush
Dominate
Earn
Eliminate
Enhance
Excel
Flourish
Gain
Generate
Improve
Increase
Launch
Maximize
Multiply
Overcome
Prosper

50 Power Words To Use In Your Headlines
Amazing
Astonishing
Breathtaking
Certain
Confident
Courageous
Daring
Decisive
Definite
Dynamic
Electrifying
Empowering
Enormous
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Explosive
Fabulous
Fantastic
Fearless
Flawless
Incredible
Influential
Joyful
Legendary
Limitless
Lively
Magnificent
Monumental
Outstanding
Passionate
Powerful
Practical
Proven
Radiant
Remarkable
Sensational
Strong
Stunning
Superb
Terrific
Thorough
Trusted
Unbelievable
Unforgettable
Unmatched
Unparalleled
Unsurpassed
Unstoppable
Valuable
Vigorous
Wonderful
Worthy
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25 Headline Resources Where You Can Find Examples Of
Great Headlines

Hubspot www.hubspot.com

CoSchedule www.coschedule.com

Upworthy www.upworthy.com

Buzzfeed www.buzzfeed.com

The New York Times www.nytimes.com

Forbes www.forbes.com

Fast Company www.fastcompany.com

Entrepreneur www.entrepreneur.com

Inc. www.inc.com

Mashable www.mashable.com

The Huffington Post www.huffingtonpost.com

Time www.time.com

Business Insider www.businessinsider.com

The Verge www.theverge.com

TechCrunch www.techcrunch.com

CNN www.cnn.com

CBS News www.cbsnews.com

ABC News www.abcnews.com

NBC News www.nbcnews.com

Fox News www.foxnews.com
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Reuters www.reuters.com

Associated Press www.apnews.com

The Guardian www.theguardian.com

BBC News www.bbc.com/news

Al Jazeera www.aljazeera.com
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Notes…
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